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Research on the digital communication strategy of Chinese
excellent traditional culture under the initiative of “Belt
and Road”

Qingyi Zhu Yueyan Liu
Qingdao Huanghai University, Qingdao, Shandong, 266555, China

Abstract

With the promotion of the Belt and Road “ initiative, cultural exchange and communication have become an important way to
promote mutual understanding and cooperation among countries. This paper discusses the strategies and paths of the digital
communication of the excellent traditional Chinese culture under the framework of the “Belt and Road” initiative, and analyzes
the application status and challenges of the digital technology in the cultural communication. Through literature research and
case analysis, this paper puts forward strategies such as content innovation, localized communication, adaptive communication
channel selection, audience interaction and government support, aiming to provide operable theoretical and practical guidance for
the international communication of Chinese culture. The research shows that the digital communication provides unprecedented
opportunities for the excellent traditional Chinese culture to go to the world, but the challenges of technical, language and cultural
differences still need to be overcome in the process of cross-cultural communication.
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