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Abstract

Against the backdrop of globalization and consumer upgrading, the integration of traditional culture and modern design has become
the core trend in the development of cultural and creative industries. As a brilliant treasure of Chinese civilization, how to achieve
innovative transformation in the design of cultural and creative products in ceramic culture has become an important issue that
urgently needs to be solved. This article takes the pattern elements of Qing Dynasty official clothing and the design practice of
modern ceramic cultural and creative brand ZUMI as typical cases, and explores the application path of traditional ceramic culture in
contemporary design from multiple dimensions such as semiotics, material innovation, and market strategy. Research has shown that
through precise extraction and redesign of pattern elements, active cross disciplinary integration, and the use of modern media for
transformation, ceramic cultural and creative products can fully meet the diverse aesthetic and functional needs of modern consumers
while adhering to the cultural core. This article aims to provide solid theoretical support and practical reference for the inheritance
and innovation of ceramic culture, and to help ceramic culture shine more brilliantly in the new era.
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