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A Study on Discourse Strategies of Political Speeches in the
Perspective of Critical Discourse Analysis

Lei Shi
Yanshan University, Qinhuangdao, Hebei, 066000, China

Abstracts:

Accompanied by the deep development of economic globalisation and political multipolarity, international discourse has become
an important tool for measuring the international status of countries. Political speech, as one of the ways of presenting political
discourse, contains strong ideological characteristics. Critical discourse analysis is widely used to study political discourse, and
the discourse strategies in the discourse reveal the power relations and ideology behind the discourse. Based on Fairclough’s three-
dimensional model theory, this study collects and collates eight publicly delivered speeches to study political speeches at three
levels: textual practice, discursive practice and social practice. The study found that: (1) American, People, America and other words
appeared frequently in the speeches; the speeches had the highest use of modal verbs; (2) the speeches used intertextuality to promote
the value of ‘America First’; and (3) the researcher often took the responsibility-avoidance approach to the problem that was difficult
to solve. Discourse strategies. This study enriches the research on speech discourse and critical discourse analysis, and provides
readers with some help in reading and understanding political discourse critically.
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Hrp B 30 REVERIAIAN T «

xR 4-1 FwPHRMR (75 )

Word Hits Word Hits
American 348 Future 51
People 296 Child 50
America 200 Law 48
Nation 191 Protect 46
Country 162 Challenge 43
United 121 Power 42
States 81 Citizen 37
Job 80 Fight 33
Live 67 Drug 31
Family 51 Worker 30

KB 4-1, (EEPFH, HEUR RS RT S MA .
American, People, America, Nation, Country, United; H
USR5 348 U, 296 Y, 200 It 191 4. 162 VK,
121 /R {EfEpFH, SFRRSEAR, Bk, AR, B5EiHE
ICHREHIL, RBUATEIEE FHNFRAFE. s mg K
BERNES, AUTOAET R ERAEIR, RrEpE AT
RGPEE—H, BERBREGEZHSC . AN, 7538 4-1 ik
FAEZBTEI “job, live, law. drug. worker” Z5FiAlj[, XL&
TRRCGAEE EEE SRR GRIRIRE, A5 TR, (A
R, PR, XA NSRS S A R
Foatexlalil, RSB AP X KA 2 R E R A
B, AL AT A AIRE B, 2RI AR SR
412 &4k
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Wiy, DA A 16T Hh Sk ) AR B SRA0 ) 7K (Halliday,
1973) .
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Categorization Word Frequency Proportion
Must 67
High Need 46 123 (21.6%)
Has/Had to 9
Will 248
Middle Should 21 289 (51.3%)
Would 20
Can 107
May 23
Low Could 23 156 (27.4%)
Might 3
Dare 0
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