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Data Analysis Based on 1% of China Population Sampling Survey of
Foshan in 2015
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[Abstract ] The population problem is a big problem related to the sustained
and healthy development of the economy. With the change of population and
economic environment in Foshan, it will face the challenges such as shortage of
labor force and the aging population and so on. Based on the 1% China population
sampling survey conducted in 2015, the paper makes a comprehensive analysis

on the number, distribution and other aspects of the population in Foshan, so as to
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reflect the changes in population and economic growth in Foshan.
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Based on the Survey of Residents in Urumgqi
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[Abstract] With the increasing reports of domestic agricultural products safety incidents, consumers’
concerns about food safety are also increasing, and the "Three Qualities and One Logo" products have draw
more and more attention. People’ s demand for quality, healthy foods is on the rise. People's purchase
motivation and purchase behavior of agricultural products with geographical indication are influenced by
subjective and objective factors. It is of great theoretical and practical significance to study the purchase
intention and influencing factors of respondents to buy the agricultural products with geographical indication,

it can help the government to formulate policies and regulations on agricultural products with geographical

indications , and guide enterprises or agricultural cooperatives to organize production.
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[ Keywords ] consumer; agricultural products with geographical indications; purchase intention
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