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“Cha Yan Yue Se” New Tea Drink Brand out of the Road

Xiaoying Huang Qiaoli Tian
Business School, Guilin University ofTourism, Guilin, Guangxi, 541004, China

Abstract

As the leader of the new tea drinking enterprise with Chinese style as the theme, Tea Yan Yue Se has caused a great response in
the market since it opened its first store in Changsha, Hunan Province in 2013. Its unique brand positioning and good products and
services have not only brought a higher heat for themselves, making it a landmark punch card store in Changsha City, but also led
to the development of tourism in Changsha City. This paper will analyze the road of tea Yan Yue Se brand from 7 aspects of product
strategy, explore the growth experience of online black tea drink brand, in order to provide new marketing ideas for tea drink brands.
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