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Abstract

As the influence of Korean films continues to expand around the world, remakes of Korean films have become an important form
of cultural exchange. This study aims to analyze user demand for Korean movie remakes through the Kano model system. The
research used a questionnaire survey method to collect 200 valid data, and conducted a detailed analysis from five dimensions: plot,
performance, audio-visual effects, production quality and cultural elements. The results show that audiences have high expectations
for plot innovation and emotional resonance, and script quality and plot coherence are basic requirements for movies. Unique
narrative methods and excellent special effects can significantly enhance audience satisfaction. The research conclusion provides a
scientific basis for the production and marketing strategies of Korean movie remakes. It is recommended that the production team
prioritize basic needs and expected needs, while enhancing the movie-watching experience by increasing charm needs.
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