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Abstract

with the more and more attention paid to the implementation of corporate social responsibility by various stakeholders in enterprises,
the charitable donation behavior of enterprises has gradually become a way and way to cultivate and establish a good relationship be-
tween enterprises and their main stakeholders. Therefore, it is necessary to investigate the influence of corporate charitable donation on
corporate value and how to change it in different situations. Based on the panel data of 46 listed companies in Shanghai and Shenzhen
stock markets from 2010 to 2014, this study constructs a fixed effect model to verify the impact of charitable donation on the value
of enterprises and the regulatory role of the competitive intensity of the industry in which enterprises are located in this process. The
research shows that charitable donation can significantly enhance the value of enterprises, and the competitive intensity of the industry
in which enterprises are located plays a regulatory role in the relationship between charitable donation and enterprise value, and the
stronger the intensity of competition in the industry, The greater the value-added effect of corporate charity donation on enterprise val-
ue. This study not only enriches the theory of corporate social responsibility, deepens the understanding of the value effect of charitable
donation, but also provides inspiration for the management of charitable donation.
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