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Abstract

Consumers’ shopping habits, the way of obtaining information and the marketing methods of merchants have changed because of the
arrival of the digital era. Therefore, marketing strategies must keep pace with the times, advance with the times, and innovate in order
to be compatible with such changes. This paper analyzes the research on marketing strategy innovation under the trend of digital
marketing, aiming to study the background of marketing digitization, the current market challenges of digital marketing, and what
ways of innovation can be used to activate the endogenous dynamics of the digital marketing market, to improve the overall economic
efficiency of enterprises, to promote the healthy and stable development of enterprises, and to escort the overall development of the
market economy.
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