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Network Marketing Model Analysis Under the Environment of "Internet Plus"
— Taking the Dress in Taobao as Example
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[Abstract]) With the rapid development of “Internet Plus” , especially the big data and cloud
computing and other new things, is a subtle change in the traditional network marketing model, but also
provides an opportunity for many online stores. This paper mainly introduces the popular marketing
methods from the seller's point of view, such as WeChat marketing, soft marketing, big data marketing

method etc., takes the dress in Taobao as the research goal, analyzes the development process and the

marketing methods of C dress store.
[RBRIA] 408 5 R3S 5 A EH ; BHEH 5 LB

[ Keywords ]big data; paid to promote; Wetchat marketing; mobile marketing; data mining

de B2
=

CHBRM A+ IARRIRIG, AT RS, ot
TR#KC2CA &, L E A, 200345 H10H, BT L
B B A T 45 % ) o0 DV S T s 20044F, AX AR B Ak
F2012.76; 20055, 5 RS R A T )7 & 5
20064F, ¥ W B W S R IRl R4, o R IR
RO . BE20165E3 7K, V6 M58 5 B4 (GMV)
BIRRH, BN AERRERKEEN. S CERENLRE
BRI IE SR A, LR
FRKNP—ANEH, K0 E RN, o —A %k
B R CUMTE PR ZL B35 5 2 PR JEE RRESR, IF HIB 2 Bl
BNBIRNTE FU 5 BB R LR .

2 AELZEPNDERHIR

WA R 22 1) NI v = IFIE, fRT(8 1 vE A 7 =R L&
G TTHE N BETE sCUAH BL AR R A . AR SRVE, SR 5 ikl
N2, —NF0iE, —NFHLS, 10007084 iR
WEREH, FHERLER WA ERENE A H s
M, bAEr= A E TRk ENk.

WHit, 2015FE1 1A 2016120310, EE L
2% H B i SR 339570538 N #4271801 (Hdfs SR VA =
EESE) , K T8760964, I8 KA 24004 Hi b vE
W, 3 AR R SR T S 7 2R 32 R A . R I
A b 1 R v

3 AETRPINIIFNEEHAMEBE

NSRRI RIS E 2%, WARARRERN, ZHh
AN BB HUR B S B SOUE M, 7 R AN T
AT TR AT

IR FR R D RET A % 124002 7 440
o WL PERHIRG Mk, AREAE B ORI RS R IUE B TR
A — SR AL R AR UM GIN,  TIE HE A R ix s
NEF RTINS —, EXTTIILRES, 7R E AR5
A SH TR, EHREERAS L.

V) 5 IR B AR AR — AN 2 ZOR U AR — AN R
EORIFEN D, WA [ AR 2R R SR 5K T A
W — A, &3 T fREE B SRR R0 2 B 2R
TR LR BL, &AW IAs B 2 O E I, bRl LLE S 30

20174E7TH 71



Vicg ﬁg 7" 28 Finance and Management
July 2017

YNERGY

PUBLISHING PTE. LTD

-
-

ééf:g-f %fi Operation management

AT, KR R S T A S R AN A b R R R R A 2
R RMENE D, WIMNEEE =R E8E —NERM
HAREIH, RIS RIME—AB A A B2, BRI
RAE S B3 PRI B A B, XA RS
[ FER, R ER A SEAEMER, 1577 WmiIGE T
BRI R RN, Al ) AR R AR SRR, KK
HLZR T %77 b R B T B I DG BRI TR 2 R AR
£/

7 LA EFRATHE A B AR R IR E A4, /SRR
A HAth b 2 SR B 2 AT

4 FAE]LHBINEHEER

LR A E#J7: CPC(Cost Per Click)
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