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Abstract

With the development of Internet technology and the transformation and upgrading of consumer demand, the “new retail” business
mode is ready to emerge, and further enhancing the user’s consumption experience based on cost control and efficiency improvement
will be the core value and direction of “new retail”. On the basis of paying full attention to the demand of consumer experience, through
the breakthrough innovation of the concept and mechanism of the traditional marketing model, it is of great practical significance to
construct a new marketing model from the aspects of consumption scene creation, consumption content expansion, marketing channel
integration, consumption trust communication, marketing product iteration, marketing technology-driven, IP integration marketing and
SO on.
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