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O T T = 4 R [Abstract] First of all, this paper introduces the experiential marketing briefly, then ana-

lyzes the advantages of applying experiential marketing in real estate marketing, and puts for-
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ward three advantages. Finally, from the two aspects of determining the theme of experiential
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marketing and carrying out the scene experience, this paper puts forward the specific applica-
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tion way of experiential marketing in the real estate marketing process.
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