SYNERGY

Finance and Management

P S PUBLISHING BT LT September 2017
Observation & Reflection
=== O == A2 =] _1_ Yaram
1 1
SR EmEHPIE AR
The Marketing Problems and Countermeasures of Nutrition
and Health Care Products
it
Yi Yang
[ 1
[Abstract] Under the influence of sub-health, people pay more and more attention to physical
RETHRREARBARA R health care, and the awareness of health care has also been improved, which brings new opportu-
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nities for the development of health care products enterprises. In order to gain the development
opportunities in the market competition, it is necessary for health care products enterprises to in-

novate the marketing model and methods according to the characteristics of health care products,

and improve the marketing effect of health care products. Based on this, the paper analyzes the

marketing problems of nutrition and health care products, and puts forward the countermeasures,

hoping to improve the marketing level of health care products enterprises.
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