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Abstract

With the continuous development of the O20 model, the laundry industry has great advantages and good prospects, but there are still
difficulties in the transition from traditional industries to new industries. Therefore, optimizing marketing strategies has become an im-
portant means to solve this dilemma. Based on 4P, 4C, 4R marketing theory, taking YOU school washing platform as an example, this
paper discusses its marketing strategy, in order to provide ideas for the new laundry industry, and provide reference for college students’
entrepreneurship.
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