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Abstract

In the new historical period, market competition has become increasingly fierce. For the current construction enterprises, in order to
be able to grow and develop in an increasingly fierce environment, it is necessary to further do marketing work. In the process of mar-
keting work, major construction enterprises are required to achieve strategic innovation. Only in this way can construction enterprises
occupy a favorable position in the market environment and improve the economic efficiency and market competitiveness of construc-
tion enterprises. Among them, strengthening marketing work is an urgent task that enterprises cannot ignore at present, and needs to be
highly valued. The paper is mainly about the research on marketing strategy innovation of construction enterprises in the new period,
for the reference and reference of relevant professionals.
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