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[ Abstract]Withthe adventofthebigdataera, the developmentoftraditional real estate enterprises is facing
severe challenges, at the same time, due to the impact of the market economy, the traditional marketing meth-
ods used by real estate enterprises are gradually lagging behind the development of the times. On this basis,
timelyoperation transformation and marketing meansupgrading are necessary forthereal estate enterprises if
they want to keep up with the development of the times. During the marketing upgrade, the formulation ofthe
marketing plabshould alsobe fully integrated with theirown development status, and can't apply the success-

ful cases mechanically. In view of this, the paper makes adetailed analysis of the application of the big data in

the real estate marketing, soastoimprovethelevel of thereal estate industry marketing effectively.
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