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Research on the Application of WeChat Marketing in the
Experiential Consumer Industry—— Taking Zhuhai Impe-
rial Hot Spring as an Example

Lili Sun
Zhuhai College, Jilin University, Zhuhai, Guangdong, 519000, China

Abstract

The continuous improvement of the economic level, the rise of the middle class, and the younger generations such as the 80s and 90s
have gradually entered the peak of consumption. Consumers’ consumption habits have gradually shifted from the previous emphasis
on price to the current emphasis on experience and quality. In this process Chinese experiential marketing also came into being. Among
the many ways of experiential marketing, WeChat marketing occupies a pivotal position with its strong social attributes, huge number
of users and flexible marketing methods. Taking Zhuhai Imperial Hot Spring as an experiential consumption case, the paper studies
the WeChat marketing model of Imperial Hot Spring, and it can provide some reference for other enterprises to carry out experiential
marketing.
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