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Advertising Marketing, Sales Marketing and Financial Per-
formance——Empirical Research Based on the Data of
Home Manufacturing Industry in China
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Abstract

This paper takes A-share household Manufacturing Listed Companies in Shanghai and Shenzhen stock exchanges from 2016 to 2019 as
the sample space, and uses multiple linear regression to study the influence of advertising expenditure and sales Investment on enterprise
performance. The results show that: advertising marketing investment has a positive impact on both turnover and operating profit, but the
impact on operating profit is significantly decreasing. At present, sales marketing investment has a significant negative correlation effect
on current operating profit. The influence of advertising marketing on operating profit is obviously stronger than that of sales investment.
This study is instructive for the industry enterprises to formulate marketing strategies, the government to guide the industry, and realize
the optimal allocation of market assets.
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