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Abstract

With the continuous development of economic society, the development of network communication industry is in rapid change, the
most representative of the emerging industry is “live”, live at the same time of passing information, also makes the traditional market
marketing industry has received the unprecedented impact, for the future marketing way also play a huge impact. In the face of the
aggressive new network media, the whole market will more or less resist and escape from reality. However, in China’s media industry, an
integrated media body belonging to the network, new media and economic trade is gradually forming and self-regulating.
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