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Enterprise Brand Marketing Strategy in the Micro-Blog Era
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[ Abstract ] With the rapid development of internet technology, micro-blog, as a new way
of social intercourse, attracts the global netizens to the greatest extent. Although the

development time of Weibo in China is relatively short, it is popularized quickly and has
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formed a certain scale under the strong platform superiority promotion of several major

portals such as Tencent, Sina, NetEase and so on. Based on its unique communication
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