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Absrtact

In the information age, the full development and application of big data technology, cloud computing and artificial intelligence
technology have brought great changes to the mode of social and economic production. Under the background of big data era, enterprise
operation mode has realized optimization and innovation, especially the comprehensive integration and application of data in marketing
activities, which provides new ideas and directions for the development of enterprise marketing work, further improves the efficiency
and quality of marketing, and lays a good foundation for the strengthening of enterprise economic benefits and market share. This paper
mainly applies big data technology in marketing activities in order to further enhance the marketing effect of enterprises and strengthen

the effectiveness of marketing.
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