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Discussion on How to Implement Brand Strategy
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[Abstract]Brand strategy is an important business strategy for enterprises to improve market
competitiveness, and is a product of competition in the market economy. It is a vital task for companies to
play a brand strategy and how to implement a brand strategy. To this end, the author believes that the
following aspects should be achieved: fully understand the important role of brand strategy in enterprise
development; the implementation of brand strategy specific work; strengthen the construction of brand
team; do a good job in brand name and trademark strategy design; do a good job in brand management and
system establishment forimplementing brand strategy and so on.
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