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Discussion on the Role of Brand Communication in TV Music Programs
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Taking "Wuliangye" Brand Advertisement as an Example
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[ Abstract] The main purpose of this paper is to clarify the importance of the reform of TV music
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programs derived from new media, and put forward some reform strategies to improve the quality of brand
communication of TV music programs. Then promote the innovation and development of our country's
media industry. Through the analysis ofthe article, we know that the reform of TV music programs should

start with the innovation of brand communication mode, the characteristics of brand communication

content, and the popular aesthetics of brand communication. Through the reform of the brand

communication of the current TV music programs, the overall level of the Chinese media industry can be

improved to acertain extent.
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