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Abstract

Due to the durability, heterogeneity, and fixed location of housing, traditional economic theory has always been difficult to reasonably
describe the trend of housing price changes. The Hedonic model is currently a popular international method for evaluating the impact
of residential property prices. However, domestic real estate economic research started late, most of which were just qualitative
research. Therefore, this paper combs the research status of domestic Hedonic model; based on the emergence and development of
Hedonic theory, this paper discusses the foundation of Hedonic theory, and summarizes the current application status of Hedonic
theory in China’s real estate research from the perspectives of housing feature analysis, real estate valuation, and price index.
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