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Abstract

As an ornament, vintage jewerly not only carries visual art but also contains rich cultural history. With the post-80s, post-90s, and
post-00s becoming the main consumer forces in the market, they are more willing to purchase jewelry that reflects their personal
style, and vintage jewelry precisely meets their needs. With the continuous development of “Internet +”, the acceptance and sales
of China’s secondary market are also growing, reaching nearly 30 billion dollars in 2021, with an annual growth rate of 33%. This
not only brings more market economy opportunities, but also indicates certain risks. Therefore, there is an urgent need to establish a
standardized, specialized, and more mature market for medieval jewelry in China.
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