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Abstract

The spread of “greenwashing” phenomenon has aroused widespread concern in society, which not only hinders the healthy
development of the industry, but also does not help the green and low-carbon transformation of economic society. This paper uses
the bibliometry method and Citespace software to draw a knowledge map, and reviews the development context, recent hot spots
and trends of the literatures related to “greenwashing” at home and abroad from 2002 to 2023. The study found that the number
of relevant papers at home and abroad showed an increasing trend, but the total number was still small; The author’s research
network is relatively concentrated, and there is no multidisciplinary collaborative cross-related research. The correlation between
research hotspots is not strong enough, and there are few frontier branches. In the future, we should pay attention to greenwashing
phenomenon from the cross-disciplinary perspective, pay attention to the integrity and relevance of research, and play an empowering
role in the green and low-carbon development of economic society in the new era.
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Top 7 Keywords with the Strongest Citation Bursts

Keywords Year Strength Begin End

SaEE 2009 1.62 2009 2015
B 2010 1.39 2010 2012
EEERE 2012 1.57 2012 2014
) g 2012 1.44 2012 2015
hE 2013 1.56 2013 2014
W 2017 1.61 2017 2018
e 2016 2.02 2021 2023

2009 - 2023

Top 6 Keywords with the Strongest Citation Bursts

2015
2020
2021
2021
2021

Keywords Year Strength Begin End
information disclosure 2011 2.23 2011
green marketing 2011 2.94 2016
word of mouth 2020 3.34 2020
strategy 2020 2.44 2020
responsibility 2020 2.38 2020
involvement 2021 2.4 2021
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