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Abstract

The arrival of the digital age has brought opportunities and challenges to the development of time-honored brands. This paper aims
to explore the importance of brand transformation and marketing strategies for time-honored brands in the digital age, as well as the
methods of time-honored brand marketing. The paper first introduces the characteristics of time-honored brands, and then analyzes
the opportunities and challenges of time-honored brand marketing in the digital age. Time honored brands face challenges such as
how to improve competitiveness, visibility, and influence, and how to effectively utilize digital technology; Secondly, it points out
that the key to the success of digital marketing for time-honored brands lies in accurately targeting the target audience, strengthening
data analysis and market research; Finally, it is recommended that time-honored brands establish an attractive brand image, focus on
content marketing, use innovative social media tools, and provide personalized user experiences. Only by keeping up with the times
can time-honored brands radiate new vitality and vigor in the digital age.
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