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'29(�LV�R�H�RI�WKH�FKRFRODWH�EUD�GV�ODX�FKHG�E��0�56�L��&KL�D��)RU�

PRUH� WKD��WH���HDUV�VL�FH�'29(�H�WHUHG� WKH�&KL�HVH�PDUNHW�� VKH�KDV�

FR�WL�XRXVO��DGMXVWHG�KHU�PDUNHWL�J�PRGHO�WR�FR�IRUP�WR� WKH�&KL�HVH�

PDUNHW�D�G�KDV�EHFRPH�PRUH�D�G�PRUH�SRSXODU��LWK�&KL�HVH�SHRSOH��+HU�

X�LTXH�DG�HUWLVL�J�PRGHO�D�G�IUHVK�DG�HUWLVL�J�VW�OH�KD�H�IRUPHG�D�GHHS�

HU�EUD�G�LPSUHVVLR��L��FR�VXPHUV��KHDUWV�JH�HUDWHG�E��EUD�G�OR�DOW���7KLV�
DUWLFOH�PDL�O��H[SORUHV�'29(�V�EUD�G�FRPPX�LFDWLR��VWUDWHJ��L��&KL�D�

IURP�WKH�PDUNHWL�J�FRPPX�LFDWLR��L��'29(��V�R�HUDOO�EUD�G�PDUNHWL�J��

D�G�VWXGLHV�KR��'29(��DV�D�IRUHLJ��EUD�G��DGDSWV�WR�WKH�ORFDO�PDUNHW�D�G�

gains�the��rst�position�in�the�market.�DOVE�serves�as�a�leader�for�Chi�

nese�chocolate�businesses�to� step�out�of�dif�culty�and��provideshelpful�

UHIHUH�FH�H[SHULH�FH�IRU�&KL�D�V�PXOWL�DWLR�DO�H�WHUSULVHV� WR� VXU�L�H�L��

WKH�FR�WH[W�RI�JOREDO�HFR�RP��

.H�ZRUGV�

'29(

0XOWL�DWLR�DO�EUD�G

�G�HUWLVL�J

%UD�G�FRPPX�LFDWLR��VWUDWHJ��
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7
KH�ELUWK�RI�D�EUD�G� LV� WKH�H[LVWH�FH�RI��D�EUD�G�

XVHG�WR�GLVWL�JXLVK�WKH�SURGXFWV�RI�GLIIHUH�W�SUR�

GXFHUV�������KLFK� UHIHUV�WR�WKH�PHD�V�RI�GLIIHUH��

WLDWL�J�IURP�LWV�FRPSHWLWRUV�L��WHUPV�RI�LWV�SURGXFW��DPH��

SDFNDJL�J��D�G� LPDJH� V�PEROV��7KH�FR��RWDWLR��RI�WKH�

EUD�G�LV�FR�VWD�WO��XSGDWHG�D�G�L�MHFWHG��LWK��H��X�GHU�

VWD�GL�J��)URP�WKH�L�LWLDO�XVH�DV�D�SURGXFW�L�WHU�DO�V�PERO�

WR�D�SURGXFW��DOXH�JXDUD�WHH��LW�KDV�JUDGXDOO��H�RO�HG�L�WR�

D��DVVRFLDWHG�FDUULHU�RI�WKH�SURGXFW�� D�G�WKH�EUD�G�KDV�

JUDGXDOO��GH�HORSHG�L�WR�D��L�WD�JLEOH�DVVHW����EUD�G�LV�D�

PD�LIHVWDWLR��RI�TXDOLW��D�G��DOXH�IRU�WKH�SURGXFW�LWVHOI��

DV��HOO�DV�D��H[SUHVVLR��RI�VRIW�SR�HU�IRU�WKH�FRPSD����

society�and�the�country.�Shu�Yongping�once�said�that�"the�

SHUVR���KR�LV�WUD�VIHUUHG�DV�D��L�GL�LGXDO� LV�D�SHUVR�DO�

EUD�G��WKH�SDUDOOHO� WUD�VIHU� LV�IRU��DULRXV�GLIIHUH�W�VRFLDO�

RUJD�L]DWLR�V��7KH��FR�VWLWXWH�WKH�EUD�G�RI�GLIIHUH�W�RU�

JD�L]DWLR�V��D�G�LI�WKH��ULVH�WR�D�FRX�WU���WKH��WKH�FRX�WU��

DOVR�EHFRPHV�D�EUD�G������7KH� IRUPDWLR��RI�D�EUD�G�LV�D�

FRPSUHKH�VL�H� UHIOHFWLR��RI� WKH� L�KHUH�W� FXOWXUDO�D�G�

WHFK�RORJLFDO�OH�HO�IRU�SURGXFWV��H�WHUSULVHV��D�G�H�H��WKH�

FRX�WU���&KL�D��LJRURXVO��SURPRWHV�WKH�HVWDEOLVKPH�W�RI�

EUD�G�D�DUH�HVV��VWUH�JWKH�V�VFLH�WLILF�D�G� WHFK�RORJL�

FDO�FR�VWUXFWLR���D�G� UHDOL]HV�FUHDWLRQ�E���KLQD�� ,��KLV�

VSHHFK��;L� -L�SL�J�L�VWUXFWHG�WKDW� �D�EUD�G�LV�D�FRPSUH�

KH�VL�H�UHIOHFWLR��RI�D�FRPSD���V�WHFK�LFDO� FDSDELOLWLHV��

PD�DJHPH�W�OH�HO�D�G�FXOWXUDO�OH�HO��D�G�H�H��LWV�R�HUDOO�

TXDOLW��� ,��D�VH�VH��EUD�G�LV�HIILFLH�F���FRPSHWLWL�H�HVV��

D�G�DGGHG��DOXH������7KH�PHD�V�D�G�PHWKRGV�XVHG�L��WKH�

LPDJH�D�G�WKH�LPDJH�GLVSOD�HG�DUH�WKH�SURFHVV�RI�FRP�
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PX�LFDWLR��EHW�HH��WKH�SURGXFW�D�G�WKH�FR�VXPHU��'XD��

&KX�OL��KHOG�WKLV��LH����,�WHJUDWHG�%UD�G�&RPPX�LFDWLR��

7KHRU���,%&��EHOLH�HV�WKDW� WKHUH�LV�D�W�R��D��L�WHUDFWLR��

EHW�HH��EUD�GV�D�G�FR�VXPHUV��%UD�G�FRPPX�LFDWLR��

DFWL�LWLHV�DUH�FH�WHUHG�R��WKH�FRUH��DOXH�RI�WKH�EUD�G��D�G�

WKH�SURFHVV�RI�PD[LPL]L�J�EUD�G��DOXH�D�G��DOXHV�WKURXJK�

WKH��DOXH�FR�FUHDWLR��RI� FR�VXPHU�SDUWLFLSDWLR�������&DU�

U�L�J�RXW�HIIHFWL�H�FRPPX�LFDWLR��WR�UHDOL]H�EUD�G��DOXH�

D�G�DFKLH�H�EUD�G�UHFRJ�LWLR��L��WKH�PL�GV�RI�FR�VXPHUV�

is�the�reason�for�brand�communication�analysis.�Yang�Yan�

and�Luo�Ziming�once�mentioned:�"The�purpose�of�brand�

FRPPX�LFDWLR�� LV� WR� L�WHJUDWH��DULRXV�FRPPX�LFDWLR��

PHWKRGV�D�DLODEOH��FDUU��RXW�GLIIHUH�W�OH�HOV�RI�FRPPX�L�

FDWLR���LWK�WKH�DXGLH�FH��HPSR�HU�WKH�EUD�G�LPDJH�D�G�

PD[LPL]H�WKH��DOXH�RI�WKH�EUD�G������EUD�G�&RPPX�LFD�

WLR��LV�PDL�O��GL�LGHG� L�WR�L�WHU�DO�FRPPX�LFDWLR��D�G�

H[WHU�DO�FRPPX�LFDWLR���D�G�H[WHU�DO�FRPPX�LFDWLR��LV�

GL�LGHG�L�WR�PDUNHWL�J�DFWL�LWLHV�D�G�PDUNHWL�J�FRPPX�L�

FDWLR��

���0DUNHW��QDO�VLV�RI�'RYH��KRFRODWH

0DUV�&RUSRUDWLR���DV�WKH�KHDGTXDUWHUV�RI�'R�H���DV�HV�

WDEOLVKHG�L��������,WV�PDL��EXVL�HVV�L��RO�HV� WKH�PD�X�

IDFWXUL�J�D�G�PDUNHWL�J�RI�V�DFNV��FD�G��FKRFRODWH���SHWV��

VWDSOH�IRRGV�D�G�HOHFWUR�LF�SURGXFWV��,��������0DUV�HVWDE�

OLVKHG�D�IDFWRU��L��%HLML�J���KLFK�PDL�O��SURGXFHV�FKRFR�

ODWH�D�G�FR�IHFWLR�HU��L��&KL�D��7KH�PDUNHW�LV�GH�HORSL�J�

UDSLGO��D�G�LV�SRSXODU��LWK�WKH�SXEOLF��7KH�(�JOLVK��DPH�

RI�WKH�'R�H�EUD�G�LV�'29(���KLFK� LV�L�WH�GHG� WR�PHD��

'R��RX� ORYH�PH��'29(� LV�R�H�RI� WKH�FKRFRODWH�EUD�GV�

ODX�FKHG�E��0DUV�L��WKH�8�LWHG�6WDWHV��,W�LV��HOO�N�R���WR�

WKH�SXEOLF�IRU�WKH�OR�H�VWRU��RI�%D]DDU�D�G�/�R���,��RUGHU�

WR�GHHSH��WKLV�EUD�G�LPSUHVVLR���'29(�IRFXVHG�R�� WKH�

�DUUDWLR��RI�HPRWLR�V� L��DG�HUWLVL�J�D�G�H[SUHVVHG� WKH�

FR��RWDWLR��RI�'29(�&KRFRODWH��RXW�RI�OR�H������W�WKH�

VDPH�WLPH��'29(�XVHV�D�VLPSOH�SDFNDJL�J�PHWKRG�R��WKH�

SURGXFW�SDFNDJL�J���LWK�D� VLPSOH�VKDSH�D�G�VLPSOH�D�G�

VPRRWK�OL�HV�WR�VKR��WKH�VLONL�HVV�RI�'29(�SURGXFWV��7KH�

overall�image�displayed�by�DOVE�is��rstly�an�expression�

of�feelings,�and�secondly,�the�taste�is�delicate,�re�ecting�a�

OLJKW�OX[XU��VW�OH�

�����QDO�VLV�RI�0DUNHW��RPSHWLWLRQ

China�’s�chocolate�market�is��ercely�competitive.�The�top�

WH��FKRFRODWH�EUD�GV�DUH�'29(�IURP�0DUV��)HUUHUR�IURP�

,WDO��)HUUHUR�7UDGL�J�*URXS��+HUVKH��IURP�+HUVKH��&RP�

SD����&DGEXU��IURP�6�D]LOD�G��D�G�*RWH�IURP�%HOJLXP��

9DWLFD���6�LVV�ORWXV��6�LVV�6�LFNHUV���PHULFD��0���0�6��

0HLML�RI�-DSD���1HVWOp�RI�6�LW]HUOD�G���VHH�7DEOH����

'29(��V�VDOHV� L��WKH�&KL�HVH�PDUNHW�UHDFKHG��������

RFFXS�L�J� WKH�ILUVW�SRVLWLR���D�G�LWV�ELJJHVW�FRPSHWLWRU�

�DV�)HUUHUR� �PDUNHW� VKDUH�������)RUHLJ��EUD�GV�UHDFK�

PRUH�WKD������RI�WKH�PDUNHW�VKDUH��,��������-L�GL��&KL�D�

�V�ODUJHVW� ORFDO�FKRFRODWH�EUD�G���DV�DFTXLUHG�E��*RRG�

1HLJKERU�&R���/WG��GXH�WR�PDUNHW�ORVVHV�D�G�EUD�G�DJL�J��

&KL�D��V� ORFDO�FKRFRODWH�EUD�GV�FD��RW� VXSSRUW�D�G�FD��

R�O��VXU�L�H�DW�D�OR�HU�H�G�RI�WKH�PDUNHW����

7DEOH����7RS����FKRFRODWH�%UD�GV�L��WKH�&KL�HVH�PDUNHW

7RS�����KRFRODWH��UDQGV

5DQNLQJ �UDQG �RPSDQ�

� 'R�H 0DUV�)RRGV��&KL�D��&R���/WG�

� )(55(52 )HUUHUR�7UDGL�J��6KD�JKDL��&R���/WG�

� HERSHEY's
+HUVKH���&KL�D��,��HVWPH�W�0D�DJHPH�W�

&R���/WG�

� &DGEXU�
&DGEXU��0'/�)RRGV�(�WHUSULVH�0D�DJH�

PH�W��6KD�JKDL��&R���/WG�

� *2',9�
*2',9��*2',9���6KD�JKDL��)RRG�7UDGL�J�

&R���/WG

� /L�GW /L�GW�7UDGL�J��6KD�JKDL��&R���/WG

� 68&.(56 *HRWHFK�LFDO�0DUV�)RRG��&KL�D��&R���/WG�

� 0�0�6 0DUV�)RRGV��&KL�D��&R���/WG�

� 0HLML 0HLML�)RRG�,�GXVWU���6KD�JKDL��&R���/WG�

�� 1HVWOH 1HVWOH��&KL�D�&R���/WG��

�D�D��R��FH��&KL�D�5HSRUW�+DOO�'DWDEDVH�������R��-X�H���������������
FKL�D�EDRJDR�FRP��

�����QDO�VLV�RI�7DUJHW��XGLHQFHV�RI�0DMRU��RP�
SHWLWLYH�3URGXFWV

)HUUHUR�V� WDUJHW�DXGLH�FH� LV� HFR�RPLFDOO�� L�GHSH�GH�W�

�RX�J��RPH���KR�DUH�SXUVXL�J�IDVKLR��D�G�URPD�FH��DUH��

KD�H�D�KLJK�OH�HO�RI�FR�VXPSWLR���KD�H�D�KLJK�D�DUH�HVV�

RI�WKH�EUD�G�RI�WKH�SURGXFW��D�G�OLNH�JLIW�ER[�SDFNDJL�J�

+HUVKH��V� WDUJHW�DXGLH�FH�LV�PDL�O��L�GHSH�GH�W�FR��

VXPHUV�DJHG���� WR�����7KH�PDL��WDUJHW�JURXS� LV��RPH���

IROOR�HG�E��WHH�DJHUV�DJHG����WR����

-L�GL�&KRFRODWH�V� WDUJHW�DXGLH�FH� LV�SHRSOH��KR�DUH�

UHODWL�HO��HFR�RPLFDOO��L�GHSH�GH�W��L�WHUHVWHG�L��SURPR�

WLR�DO�SURGXFWV��D�G��DOXH�PR�H��PRUH�WKD��OLIH�TXDOLW��

�����QDO�VLV�RI��GYHUWLVLQJ�0HGLD

:LWK�WKH�GH�HORSPH�W�RI�WKH�,�WHU�HW��FRPSD�LHV�KD�H�WR�

SD��DWWH�WLR��WR�WKH�LPSDFW�RI�R�OL�H�PDUNHWL�J�R��EUD�GV��

+RW� VHDUFK�R�� WKH�:HLER�KRPHSDJH��%DLGX�KRPHSDJH��

7DREDR��HESDJH��D�G��DULRXV�VPDOO��L�GR�V�SXVK�DG�

�HUWLVHPH�WV�DV��H��PHD�V�RI�FRPPX�LFDWLR���1HW�RUN�

FRPPX�LFDWLR��FD��EH�XVHG�WR�WKH�ODUJHVW�H[WH�W�L��WLPH�

D�G�VSDFH��D�G�WKH�WDUJHW�DXGLH�FH�LV��LGH��+R�H�HU��WKHUH�

DUH�VRPH�VKRUWFRPL�JV�L��R�OL�H�FRPPX�LFDWLR���,W�R�O��

L�WURGXFHV�SURGXFW�UHODWHG�DFWL�LWLHV�D�G�JH�HUDWHV�D�VKDO�
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OR��X�GHUVWD�GL�J�RI�WKH�EUD�G��7KHUHIRUH��79�DG�HUWLVL�J�

LV�VWLOO� WKH�PRVW�LPSRUWD�W�FRPPX�LFDWLR��PHWKRG��,��WKH�

VHOHFWLR��RI�WHOH�LVLR��PHGLD��PRUH�DWWH�WLR�� LV�SDLG� WR�

WKH�VHOHFWLR��RI��DWLR�DO�PHGLD���LWK�D��LGH�UD�JH�RI�GLV�

VHPL�DWLR��D�G�KLJK�FUHGLELOLW���6HFR�GO����H��LOO�FKRRVH�

WKH�PHGLD�PHD�V�VXFK�DV�RXWGRRU��EXV�ERG����DLWL�J�KDOO��

RXWGRRU�/&'�� VXE�D��� OLJKW� UDLO�� HOH�DWRU�SRVWHUV�� HWF����

SOD�H���HW�RUN�D�G�VRPH�VRIW�VSR�VRUVKLS��7KH�IROOR�L�J�

FRPSDULVR�V�DUH�PDGH�R�� WKH�DPRX�W�RI�PR�H���PHGLD�

FRPEL�DWLR�V��D�G�SURJUDP�W�SHV�

,��WHUPV�RI�WKH�DPRX�W�RI�PHGLD�L��HVWPH�W��'R�H�IDU�

exceeded�Ferrero.�In�the��rst�quarter�of�2018,�Mars's�ad�

�HUWLVL�J�UHDFKHG�����ELOOLR���XD���D�G�)HUUHUR��VLD�/WG��

L��HVWHG�����ELOOLR���XD���GDWD�VRXUFH��1LHOVH��1HW�RUNV�

�,6�0HGLD�DG�HUWLVL�J�PR�LWRUL�J�GDWD���D�G�-L�GL�0HL]L�V�

DG�HUWLVL�J�LV�IDU�OR�HU�WKD��WKDW�RI�IRUHLJ��EUD�GV��/DUJH�

VFDOH�DG�HUWLVL�J�FD��SURPRWH�EUD�G�LPDJH��JXLGH�FR��

VXPHUV��FR�VXPSWLR��FR�FHSWV��D�G�JH�HUDWH�EUD�G�D�DUH�

ness�to�achieve�purchase�behavior.�This�plays�a�signi�cant�

UROH�IRU�'R�H�L��RFFXS�L�J�WKH�WRS�SRVLWLR��L��VDOHV����

,��WHUPV�RI�PHGLD�FRPEL�DWLR�V��'R�H�LV�PRUH�XVHG�

L���R��79�PHGLD�WKD��)HUUHUR�D�G�+HUVKH���,W�PDNHV�IXOO�

XVH�RI�PRUH�PHGLD�FRPPX�LFDWLR��PHWKRGV�VXFK�DV�PDJ�

D]L�HV�D�G�RXWGRRU�DG�HUWLVL�J�WR�H[SD�G�LWV�DXGLH�FH�D�G�

IRUP�D�EUD�G�UHFRJ�LWLR��IRU�FR�VXPHUV��N�R���)RU�H[DP�

SOH��SODFL�J�DG�HUWLVHPH�WV�R��WKH�EXV�ERG���WKH�DG�HUWLV�

L�J�FRVWV�DUH� OR���FR�WDFWL�J�GLIIHUH�W�JURXSV�RI�SHRSOH��

FORVH�WR�WKH�OL�HV�RI�FR�VXPHUV��WKH�PRELOLW��LV�UHODWL�HO��

VWUR�J��WKH�IHHOL�J�LV�L�WXLWL�H��D�G�LW� LV�PRUH�OLNHO��WR�DW�

WUDFW�FR�VXPHUV��DWWH�WLR���0DUV��FKRFRODWH�EUD�G�6�LFNHUV�

D�G�'R�H��V�VHDVR�DO�DG�HUWLVL�J�L��&KL�D�SUHVH�W�D�SKH�

�RPH�R��RI�KLJK�D�G�OR��VWDJJHUL�J���KLFK�FD��DFKLH�H�

WKH�HIIHFW�RI�PDL�WDL�L�J�FXVWRPHUV�

,�� WHUPV� RI�SURJUDP�W�SHV��'R�H�D�G�)HUUHUR�ERWK�

PDL�O��FKRRVH�79�GUDPDV��PR�LHV���H�V�D�G�H�WHUWDL��

PH�W�SURJUDPV�L��WHUPV�RI�SURJUDP�W�SHV��7KH�GLIIHUH�FH�

LV�WKDW�)HUUHUR�V�HPSKDVLV�R���H�V�L�IRUPDWLR��D�G�VSRUWV�

SURJUDPV�LV�KLJKHU�WKD��'R�H�V��)HUUHUR�IRFXVHV�R��,W� LV�

PDOH��LH�L�J�KDELWV���KLOH�'R�H�SD�V�PRUH�DWWH�WLR��WR�

IHPDOH��LH�L�J�KDELWV��7KH�FKRFRODWH�PDUNHW� LV�ELDVHG�

WR�DUGV�IHPDOH�JURXSV��'R�H�V�SURJUDP�W�SHV�DUH�PRUH�

UHDVR�DEOH�L��WKH�DXGLH�FH�RI�WKH�SURJUDP�

����QDO�VLV�RI�'29(�V��UDQG��RPPXQLFDWLRQ�
6WUDWHJ�

'29(�KDV�DO�D�V�UD�NHG�1R���� L��VDOHV�D�G�EUD�G� OR�H�

L��WKH�&KL�HVH�PDUNHW��7KH�R�HUDOO�EUD�GL�J�KDV�SOD�HG�D�

UROH�WKDW�FD��RW�EH�LJ�RUHG��)RU�PRUH�WKD��WH���HDUV�DIWHU�

'29(�H�WHUHG�&KL�D�� LW�KDV�FR�WL�XRXVO��H[SORUHG�D�G�

L��R�DWHG�R�� WKH�URDG�RI�EUD�G�EXLOGL�J��FR�VWD�WO��DG�

MXVWHG�WR�DGDSW�WR�WKH�FKD�JHV�L��WKH�&KL�HVH�PDUNHW��D�G�

FR�VWD�WO��L�MHFWHG��H��IHHOL�JV�D�G��H��FR��RWDWLR�V�

L�WR�'29(��V�EUD�G��,��WKH�SURFHVV�RI�DG�HUWLVL�J�GLVVHP�

L�DWLR���WKHLU�R����ELJ�LGHDV��KD�H�JUDGXDOO��IRUPHG��WKDW�

LV��WKH��KD�H�IRUPHG�D�X�LTXH��DOXH�GHPD�G���KLFK�PXVW�

PHHW�WKH��HHGV�D�G�GHPD�GV�RI�WKH�DXGLH�FH��D�G�PXVW�EH�

GLVWL�JXLVKHG�IURP�FRPSHWLWRUV���KLFK�FD��GH�HORS��LWK�

WKH�L�KHUH�W�WH�VLR��RI�EXVL�HVV�GH�HORSPH�W�

�����GYHUWLVLQJ��RPPXQLFDWLRQ�RI�'RYH��UDQG

�������QDO�VLV�RI��GYHUWLVLQJ�(OHPHQWV

'R�H�V�DG�HUWLVHPH�WV�KD�H�DO�D�V�DGRSWHG� WKH�PHWKRG�

of�music�and�scene�change�to� show�a�high-end�re�ned,�

URPD�WLF�D�G�SOHDVD�W�DWPRVSKHUH��7KH� IL�DO� UHVXOW�RI�

'R�H� �V�DG�HUWLVL�J�LV� WR� VKR�� WKH� VLON��D�G�GHOLFLRXV�

SURGXFW�LWVHOI��,��VXPPDU���DOO�'R�H��V�DG�HUWLVL�J�LGHDV�

�LOO� H�G��LWK�D�GDUN�FRIIHH�FRORUHG� ULEER��DURX�G� WKH�

OHDGL�J�DFWUHVV��'HOLJKWIXO� D�G�VDWLVI�L�J�H[SUHVVLR�V��

XVL�J�WKH� V��HVWKHVLD�PHWKRG� WR�VKR��WKH� VLON�� IHHOL�J�

RI�FKRFRODWH��,��WKH� VFH�H��'R�H�XVHV�GLIIHUH�W�IRUPV�L��

GLIIHUH�W�VFH�DULRV��,��WKH��L�GR���LW�VKR�V�WKH�EXLOGL�JV�

�LWK�%ULWLVK�VW�OH�� H[TXLVLWH� OX[XU��FORWKL�J�VWRUHV��D�G�

H[SH�VL�H��HFNODFH�MH�HOU���VKR�L�J�D� VW�OLVK� URPD�WLF�

VFH�H��L��WKH�DG�HUWLVHPH�W�RI�7D�J�:HL��DSSHDUHG�L��WKH�

FLW��� D�VPDOO�SDUW��� WKH�VXLW� LV� D� VXLW�D�G�H�H�L�J�GUHVV��

WKH��KROH�DWPRVSKHUH�LV�URPD�WLF�D�G�H[WUD�DJD�W��*XR�

&DLMLH�V�DG�HUWLVHPH�W�DSSHDUHG�L��WKH�D�WLTXH�ERRNVWRUH��

WKH�GHOLFDWH�VX�OLJKW�JL�HV�D�TXLHW�IHHOL�J��WKH�ERRN�L��WKH�

ERRNVWRUH�3UHVH�WL�J�D�VLPSOH���RRGH��GHVN�D�G�JUHH��

SRWWHG� SOD�WV� VKR�� D� IUHVK� VFH�H�� WKH�DG�HUWLVHPH�WV�

of�Yang�Ying�and�Li�Yifeng�appear�on�a� fairytale�park�

EH�FK��7KH� VFH�H�LV�VPDOO�D�G�GHOLFDWH�� D�G�D��DPELJX�

RXV�IHHOL�J�FD��EH�SUHVH�WHG� L��D� VPDOO� VSDFH��'L�HUVH�

VFH�H�FKD�JHV�JL�H� WKH�DXGLH�FH�D� VH�VH�RI�IUHVK�HVV��

D�G� WKH� UHGXFWLR��RI�UHSHWLWL�H� IDFWRUV��LOO�L�FUHDVH�WKH�

L�WHUHVW�RI� WKH�DXGLH�FH��7KH�FKRLFH�RI�PXVLF�LV�DOVR�D��

LPSRUWD�W� IDFWRU� IRU�DG�HUWLVL�J�� ,W�PXVW�EH�FR�VLVWH�W�

�LWK�WKH�DWPRVSKHUH�RI�WKH�VFH�H�GLVSOD��D�G�DW�WKH�VDPH�

WLPH�EH�DEOH� WR� UH�GHU� WKH�HPRWLR�V�RI�DFWRUV��2�� WKH�

�KROH�� LW�SUHVH�WV�D� UHOD[HG�D�G�SOHDVD�W�HPRWLR�DO�H[�

SHULH�FH��0XVLF�FD��IRUP�D�VH�VRU��PHPRU��D�G�GHHSH��

WKH�DXGLH�FH�V�LPSUHVVLR��

�������GYHUWLVLQJ�([SHULHQFH��QDO�VLV

7KH�PDL��IHDWXUH�RI�'R�H�DG�HUWLVL�J�LV�HPRWLR�DO�DSSHDO��

7KH�'R�H�EUD�G� LV��HOO�N�R���D�G� OR�HG�IRU� WKH� OR�H�

VWRU��RI�/�R��D�G�%D]DDU��WKXV�IRUPL�J�FR�VXPHUV��EUD�G�

D�DUH�HVV��'R�H�FR�WL�XRXVO��L��HVWV�L���H��DG�HUWLVL�J�

FR��RWDWLR�V�L��HDFK��HDU�V�DG�HUWLVL�J� WR�UDLVH�WKH�EUD�G�

D�DUH�HVV��7KH�SXUSRVH�LV�JUDGXDOO��H[SD�GHG�IURP�OR�H�

'2,��KWWSV���GRL�RUJ����������MHWP���L������
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WR�SXUVXLW�RI�GUHDPV�D�G�DIIHFWLR���,��WKH�RULJL�DO��L�GR��

display�of�Yang�Shiyin,�the�heroine�wore�a�beautiful�skirt,�

D�G�ORRNHG�DW�WKH��HFNODFH�D�G�KDW�L��WKH��L�GR���7KH�H��

WLUH�H��LUR�PH�W��DV�SHUPHDWHG��LWK�D�EULVN�D�G�SOHDVD�W�

DWPRVSKHUH���W�ODVW�� WKH�KHURL�H�WRRN�RXW�'R�H��WKH��R��

GHUIXO�WDVWH��DV�OLNH�,W�LV�VLON��D�G��VKR�L�J�WKH�DXGLH�FH�

�KDW�LV�EHDXWLIXO�L��XUED��OLIH��H�H��LI�LW�LV��RW�SRVVLEOH�WR�

R���LW��EXW�'R�H��LOO�JL�H��RX�D�EHWWHU�H[SHULH�FH�WKD��

KD�L�J�LW��'R�H�FKRFRODWH�JL�HV�D�GRXEOH�VXUSULVH�H[SH�

ULH�FH�L���GHOLFLRXV�HVV��D�G��HPRWLR���� D�G�UH�GHUV� WKH�

VSLULWXDO��LVLR��SXUVXHG�E���RPH��L��SXUVXLW�RI� IUHHGRP�

D�G�L�GHSH�GH�FH�L��WKH��H��HUD�����

'XUL�J�WKH��H���HDU�RI�������*XD��;LDRWR�J�V��%OHVV�

ings�for�Every�Year"�advertisements�were�launched,�with�

&KL�HVH�FKDUDFWHUV�D�G�RWKHU�VFH�HV�DSSHDUL�J�L��&KL�HVH�

FKDUDFWHUV�� VXFK�DV��ULWL�J�EUXVK�FKDUDFWHUV��7KH�SORW�RI�

WKH�VWRU��GH�HORSV�DURX�G�WKH� UHODWLR�VKLS�EHW�HH�� WKH�

PRWKHU� D�G�WKH�GDXJKWHU��7KH�GH�HORSPH�W� LV�EDVHG�R��

WKH�JUR�WK� WLPHOL�H�RI�WKH�OHDG�DFWUHVV��7KH�DG�HUWLVL�J�

VFH�H� VKR�V� WKH�RUGL�DU��&KL�HVH� IDPLO��� VKR�L�J�D�

�DUP�DWPRVSKHUH��7KH� VFH�H��KHUH� WKH�PRWKHU�WHDFKHV�

KHU�GDXJKWHU� WR��ULWH� UHSHDWHGO��DSSHDUV� WR�SURPRWH� WKH�

GH�HORSPH�W�RI�WKH�VWRU�OL�H��7KH�DG�FRPEL�HV�WKH�VFH�H�

of�celebrating�the�Chinese�New�Year�and�DOVE’S�VHFXU�

LQJ�KDSSLQHVV�VKR�V�WKH�LPSOLFLW� OR�H��KLFK�LV�X�LTXH�L��

&KL�HVH�SHRSOH��7KLV�DG�FDSWXUHV�WKH�SDL��RI�WKH�VWDWXV�TXR�

in�China.�Young�people�who�leave�their�hometown�for�a�

FDUHHU�KD�H�D�ORVV�L��WKHLU�SDUH�WV��DIIHFWLR���HVSHFLDOO��L��

such�important�festivals�as�the�Chinese�New�Year,�which�

FD��DURXVH�WKH�DXGLH�FHV�� UHVR�D�FH�D�G�LGH�WLW���'R�H�V�

emotional�marketing�approach�satis�es�consumers'�emo�

WLR�DO�DVSLUDWLR�V�� WKHUHE��SURPRWL�J�FR�VXPHUV��EUD�G�

LGH�WLW��

������(QGRUVHUV

7KH�LPDJH�RI� WKH�SURGXFW� VSRNHVSHUVR��FD�� L�WXLWL�HO��

re�ect�the�brand�image�of�the�product.�When�selecting�the�

VSRNHVSHUVR���SD��DWWH�WLR��WR��KHWKHU�WKH�SHUVR�DOLW��RI�

WKH�VSRNHVSHUVR��V� LPDJH� LV�FR�VLVWH�W��LWK�WKH�SURGXFW�

SRVLWLR�L�J���W� WKH�VDPH� WLPH�� WKH�SXEOLF� LPDJH�RI� WKH�

VSRNHVSHUVR���FR�VXPHU�SUHIHUH�FHV��D�G�WRSLFDOLW��FD��

DIIHFW�WKH�HIIHFWL�H�HVV�RI�DG�HUWLVL�J�FRPPX�LFDWLR�V��VR�

L�� FKRRVL�J�D�VSRNHVSHUVR����RW�R�O�� WKH�FKDUDFWHULVWLFV�

RI� WKH�LPDJH�DUH�FR�VLGHUHG��EXW�DOVR�WKH�DHVWKHWLF�VWD��

GDUGV�RI�WKH�WDUJHW�DXGLH�FH�DUH�PRUH� VDWLVILHG�������IWHU�

0DUV�H�WHUHG�WKH�&KL�HVH�PDUNHW��LW�FKD�JHG�LWV�SUH�LRXV�

VWUDWHJ���XVL�J�ORFDO�&KL�HVH�DFWRUV��D�G�XVL�J�WKH�VSRNHV�

SHUVR��V�R���ID��HIIHFW�WR�GUL�H�WKH�HFR�RP��D�G�UDLVH�WKH�

WRSLF��'R�H�IROOR�HG�WKH�IDVKLR��KRWVSRWV��KH��FKRRVL�J�

VSRNHVSHUVR�V��)RU� WKH� WDUJHW�PDUNHW�� WKH�VSRNHVSHUVR�V�

ever�selected�were�Yang�Shiyin,�Tang�Wei,�Guo�Caijie,�

Deng�Ziqi,�Yang�Ying,�Zhao�Liying,�Audrey�Hepburn�and�

*XD��;LDRWR�J��&KRRVL�J�D� VWDU��LWK�D�KLJK�GHJUHH�RI�

WRSLF�D�G�GLVFXVVLR��FD��DFKLH�H�WKH�GHVLUHG�SULFH�SURPR�

WLR��HIIHFW��7D�J�:HL�EHFDPH�KRW�WKD�NV�WR�KHU�VWDUUL�J�L��

the��lm"Beijing�Meets�Seattle"�in�2013�and�was�loved�by�

WKH�DXGLH�FH��7D�J�:HL�LV�D� ILUVW�OL�H�VWDU�L��WKH�GRPHV�

WLF�PDUNHW�D�G�KDV�D�VRX�G� ID��EDVH��7KH�DG�HUWLVHPH�W�

FKRVH�7D�J�:HL�DV�WKH�VSRNHVSHUVR��WR�FR�WL�XH�WKH�UROH�

and�popularity�of�the�movie.�The�promotion�of�Zhao�Li�

�L�J��V�DG�HUWLVHPH�W�LV�EDVHG�R��WKH�&KL�HVH�P�WK�VWRU��

Chang’e.�Zhao�Liying�herself�has�a�high�reputation�among�

WKH��RX�J�JH�HUDWLR��RI�DFWUHVVHV��HOO�N�R���IRU�JH�HUDW�

ing�network�traf�cand�has�become�more�controversial�af�

ter� the�works�such�as�“Flower�A�Thousand�Bone”,�which�

KDV� WULJJHUHG�D�'R�H�DG�HUWLVHPH�W��7KH�FR�WUDVWL�H�GH�

bate�between�spokespersons�Yang�Ying�and�Zhao�Liying�

DWWUDFWHG�WKH�DWWH�WLR��RI�D�ODUJH��XPEHU�RI�ID�V�D�G�FLWL�

]H�V��*XD��;LDRWR�J�LV�UHSXWHG�DV�D�FKLOG�VWDU�D�G�WKH���D�

WLR�DO�GDXJKWHU��E��WKH�SXEOLF��+HU�LPDJH�KDV�DO�D�V�EHH��

VPDUW�D�G�GRFLOH��,��������'R�H�FKRVH�*XD��;LDRWR�J�DV�

WKH�VSRNHVSHUVR��D�G�XVHG�WKH�LPDJH�RI���DWLR�DO�GDXJK�

WHU��WR�L�WHUSUHW�WKH�IDPLO��DIIHFWLR���'29(�LV�H�H��PRUH�

�EOHVVHG����7R�LPSUHVV�WKH�DXGLH�FH��LWK��DUPWK�LV�D�PD�

MRU�EUHDNWKURXJK�L��'R�H�V�DG�HUWLVL�J�

�������GYHUWLVLQJ�0HGLXP

�G�HUWLVL�J�PHGLXP�LV�D�SODWIRUP�IRU�FR�VXPHUV�WRJHW�L��

FR�WDFW��LWK�DG�HUWLVHPH�WV���G�HUWLVL�J�PHGLXP�SUR�

PRWHV�SURGXFW� L�IRUPDWLR��D�G�DG�HUWLVL�J� LGHDV��7KH�

FKRLFH�RI�DG�HUWLVL�J�PHGLD�DIIHFWV�WKH�FR�VXPHU�V�DFFHS�

WD�FH�RI� L�IRUPDWLR��D�G�WKH�HIIHFWL�H�HVV�RI�DG�HUWLVL�J�

GLVVHPL�DWLR��

����7KH� UDSLG�GH�HORSPH�W�RI� WKH� ,�WHU�HW�D�G� WKH�

DG�H�W�RI�R�OL�H�VKRSSL�J�KD�H�JUDGXDOO�� WUD�VIRUPHG�

�DWLR�DO�FR�VXPSWLR��IURP�D�VL�JOH�RIIOL�H�FR�VXPSWLR��

WR�D��R�OL�H�D�G�RIIOL�H�FR�VXPSWLR��PRGHO��'29(�KDV�

WHDPHG�XS��LWK�PDMRU�SODWIRUPV��L�FOXGL�J�7PDOO��-L�J�

dong,�Baidu,�Weibo�and�other�traf�c-intensive�platforms.�

)RU�H[DPSOH��L��-L�JGR�J�7DREDR�V������IHVWL�DOV�L��������

IXOO�UHGXFWLR��DFWL�LWLHV��LOO�EH�SRVWHG�R��WKH�KRPHSDJH��

:KH���RX�ORJ�L��WR�WKH�KRPHSDJH�RI�%DLGX��D�VPDOO��L��

GR��RI�'R�H�DGV�SRSV�XS�DXWRPDWLFDOO��

�����V�VKR���L��7DEOH���� L��WKH�ILUVW�TXDUWHU�RI�������

'R�H�V�DG�HUWLVL�J��DV�GLVWULEXWHG�R�����FKD��HOV��7KH�

PDL��FKD��HOV�IRU�79�PHGLD��HUH�+X�D��6DWHOOLWH�79��

Zhejiang�Satellite�TV,�Tianjin�Satellite�TV,�and�Guang�

]KRX�6DWHOOLWH�79��)D�RULWH�:HL��LGHR�VDLG��+X�D��6DWHO�

OLWH�79��V�LGRO�VROR�WKHDWHU��+DSS��%DVH�&DPS�D�G�RWKHU�

SURJUDPV�KD�H�EHH���HOO�UHFHL�HG�E��IHPDOH�FR�VXPHUV��

Zhejiang�Satellite�TV�has�enjoyed�great�popularity�for�its�

�DULHW��VKR�V�VXFK�DV�%URWKHUV���FH��V��FH��D�G�5X��L�J�

'2,��KWWSV���GRL�RUJ����������MHWP���L������
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Man� in�which�Yang�Ying,� the� spokeswoman�of�Dove,�

SDUWLFLSDWHV��'R�H�V�FRPPHUFLDOV� L��VXFK�SURJUDPV�FD��

DWWUDFW�FR�VXPHUV��DWWH�WLR���'R�H�KDV�UHODWL�HO��IH��DG�

�HUWLVHPH�WV�D�G�IUHTXH�FLHV�R��&&79��&&79�DG�HUWLVH�

PH�WV�DUH�DXWKRULWDWL�H��EXW�WKH�FRVW�RI�DG�HUWLVL�J�LV�UHOD�

WL�HO��KLJK��D�G�WKH�WDUJHW�JURXS�LV��RW�RE�LRXV��7KHUHIRUH��

VKH�FKRVH�WR�SODFH�R��&&79�V�PXVLF�FKD��HO�

7DEOH����&KD��HOV�R���KLFK�'R�H�L��HVWV�PRUH�WKD����
PLOOLR��L��DGV

�GYHUWLVLQJ�
FRVW��7KRXVDQG�

�XDQ�

5HOHDVH�7LPH
�VHFRQGV�

1XPEHU�RI�FRPPHU�
FLDOV
�7LPH�

7RWDO��GYHUWLVLQJ�
FRVW

��������� ������ �����

�XQDQ�7HOHYLVLRQ �������� ����� ���

�KHMLDQJ�7HOHYL�
VLRQ

�������� ����� ���

7LDQMLQ�7HOHYLVLRQ �������� ���� ���

�XDQJ]KRX�7HOHYL�
VLRQ

�������� ����� ����

�D�D��R��FH��&KL�D�5HSRUW�+DOO�'DWDEDVH�������R��-X�H���������������
FKL�D�EDRJDR�FRP��

����:KHWKHU�FKRFRODWH� LWVHOI�KDV�D�� LPSDFW�R��KHDOWK�

KDV�EHH��TXHVWLR�HG�E��FR�VXPHUV�D�G�FKRFRODWH� FD��RW�

EH�UHJDUGHG�DV�D�GDLO���HFHVVLW���7KHUHIRUH��FKRFRODWH�LW�

VHOI��DV�D�FR��H�HU�RI�HPRWLR�V���LOO�KD�H�D�FOHDU�RII�SHDN�

VHDVR��L��VDOHV��7KH�SHULRG�IURP��2FWREHU�WR�0DUFK�L��WKH�

IROOR�L�J��HDU�LV�LWV�D��XDO�SHDN�VHDVR��D�G�'R�H�RIWH��

reaches� its�peak�in�January.�The�New�Year,� the�Chinese�

New�Year�and�Valentine’s�Day�all�fall�in�this�period.�Dove�

�LOO�ERPEDUG��DULRXV�PHGLD��LWK� LWV�DG�HUWLVL�J�GXUL�J�

WKLV�SHULRG��'XUL�J�WKH�FRXUVH�RI�D�GD���FR�VXPHUV��H[SR�

VXUH� WR�DG�HUWLVHPH�WV��LOO�EH�GLIIHUH�W��&R�VXPHUV��LOO�

UHDFK�D�KLJKHU�OH�HO�DW�RII�GXW���RGHV��D�G�WKH���LOO�UHDFK�

D�VPDOO�SHDN�EHW�HH�����SP�D�G����SP��'R�H�SOD�V�LWV�

DG�HUWLVHPH�WV�PRVW�IUHTXH�WO��GXUL�J�WKLV�WLPH��VHH�)LJ�

XUH���

� � � � � � � � � � �
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�
�XGLH�FH�79�DFFHSWD�FH�WLPH�

)LJXUH����7LPH�DXGLH�FH�VSH�G�R��79

�D�D��R��FH��Nielsen�AQM�Market:�National.

'R�H�KDV��DULRXV�GHJUHHV�RI�DG�HUWLVL�J�L��PDJD]L�HV��

RXWGRRU��LGHRV���DLWL�J�KDOOV��VXE�D�V��D�G�EURDGFDVW�FL��

HPDV��)RU��KLWH�FROODU��RUNHUV��VXE�D��D�G��DLWL�J�URRP�

DG�HUWLVHPH�WV��LOO�EH�SHUIHFW�PHGLD� WR�H�KD�FH�WKHVH�

DXGLH�FHV��LPSUHVVLR��RI�WKH�EUD�G��DOWKRXJK�EURDGFDVW�

PR�LHV�DUH��RW��LGHO��GLVWULEXWHG��WKH��KD�H�WKH�KLJKHVW�

DXGLH�FH�SUHIHUH�FH��,I�WKH��DUH�SODFHG�FORVHU�WR�WKH�WDUJHW�

JURXS� L��FL�HPDV�� WKH���LOO�KD�H�D�KLJK�SXEOLFLW��HIIHFW��

'R�H�PDL�O��SODFHV�DG�HUWLVHPH�WV�R��KLJK�H�G�IDVKLR��

PDJD]L�HV��EXW� WKH� ,�WHU�HW�UHOHDVH�KDV�JUDGXDOO��GLOXW�

HG�WKH�PDJD]L�HV�L��WHUPV�RI�DG�HUWLVL�J�HIIHFW��7KH�XVH�

RI�PXOWLSOH�PHGLD�PHWKRGV�IRU�DG�HUWLVL�J�FD��PDL�WDL��

FXVWRPHUV�D�G�PDNH�XS�IRU�WKH�VKRUWFRPL�JV�RI�VHDVR�DO�

FKRFRODWH�VDOHV�

����'RYH�V�35��RPPXQLFDWLRQ

&RPSDUHG��LWK�DG�HUWLVL�J�FRPPX�LFDWLR���SXEOLF� UHOD�

tions�communication�can�also�strengthen�the�in�uence�of�

EUD�G�FRPPX�LFDWLR���D�G�FR�GXFWL�J�SXEOLF� UHODWLR�V�

DFWL�LWLHV�WR�LPSUR�H� WKH�SXEOLF�LPDJH�RI�H�WHUSULVHV�D�G�

SURGXFWV�KDV�EHFRPH�D��HVVH�WLDO�VWHS�IRU�H�WHUSULVHV��6XF�

FHVVIXO�SXEOLF� UHODWLR�V�H�H�WV�FD��UDLVH�EUD�G�D�DUH�HVV�

D�G�UHSXWDWLR���D�G�DW�WKH�VDPH�WLPH��JH�HUDWH�PRUH�UHFRJ�

�LWLR��D�G�EUD�G�OR�DOW��DPR�J�FR�VXPHUV��&R�VHTXH�WO���

PRUH�D�G�PRUH�FRPSD�LHV�DUH�GH�RWL�J� WKHPVHO�HV� WR�

FKDULW��D�G�SD�L�J�DWWH�WLR��WR�FRPPX�LW��

������3XEOLF�:HOIDUH��FWLYLWLHV

7KH�6SUL�J�)HVWL�DO� LV� WKH�PRVW� WUDGLWLR�DO� IHVWL�DO� L��

&KL�D��D�G�LW�LV�D�WLPH�IRU�WKH�&KL�HVH�IDPLOLHV�WR�UHX�LWH��

+R�H�HU���LWK�WKH�L�FUHDVH�L��WKH��XPEHU�RI�SHRSOH�JRL�J�

out,�it�is�dif�cult�to�grab�tickets,�which�became�a�hot�topic�

in�society.�In�2012,�Dove�launched�a�“Dove�on�Journey”�

FKDULW��H�H�W�L������� WR�SUR�LGH�KRPH�EXVHV� L��%HLML�J��

&KH�JGX��D�G�6KD�JKDL��7KURXJK�R�OL�H�SODWIRUPV��FR��

VXPHUV�FD���L��DLU�WLFNHWV�D�G�EXV�VHU�LFHV�D�G�'R�H�JLIW�

SDFNDJHV��1HDUO���������SHRSOH�SDUWLFLSDWHG�L��WKLV�H�H�W��

Tang�Yan,�Qi�Wei�and�other�stars�participated�in�this�event�

WR�ERRVW�WKH�WRSLF�D�G�GLVFXVVLR���7KLV�DFWL�LW��RI�'R�H�E��

PDNL�J� IXOO�XVH�RI� WKH�&KL�HVH�SHRSOH� �V�D�WLFLSDWLR��RI�

UHX�LR��GXUL�J�WKH�6SUL�J�)HVWL�DO��XVHG�KRW�VRFLDO�LVVXHV��

KHOSHG�VRO�H�VXFK�LVVXHV��SURPRWHG�SURGXFW�EUD�GV��KLOH�

VWUH�JWKH�L�J�WKH�VH�VH�RI�VRFLDO�SDUWLFLSDWLR��� D�G�OHIW� D�

JRRG�LPSUHVVLR��R��FR�VXPHUV�

������35��FWLYLWLHV�LQ�3URPRWLRQDO�6WUDWHJLHV

,��DGGLWLR��WR�SXEOLF��HOIDUH�DFWL�LWLHV��'R�H�KDV�ODX�FKHG�

D�ORW�RI�SXEOLF�UHODWLR�V�DFWL�LWLHV�EDVHG�R��SURPRWLR�DO�

VWUDWHJLHV� L�� WKH�&KL�HVH�PDUNHW��XVL�J� WKH�,�WHU�HW�IRU�

ODUJH�VFDOH� L�IRUPDWLR��ERPEDUGPH�W��D�G�XVL�J�:HLER�

KRW�VHDUFK�WRSLFV�WR�FR��HFW�'R�H��LWK�EUD�G�VSRNHVSHU�

VR�V���V�D�UHVXOW��D�KLJK�GHJUHH�RI�WRSLFDO�GLVFXVVLR��KDV�

EHH��IRUPHG��E��WDNL�J�DG�D�WDJH�RI�&KL�D�V�X�LTXH�IHVWL�
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�DOV��'R�H�V�VDOHV�D�G�SXEOLF�UHODWLR�V�DFWL�LWLHV�JH�HUDOO��

UHDFK�D�VPDOO�SHDN��)RU�H[DPSOH��E��FROODERUDWL�J��LWK�

;LDRPL�L��XVL�J��,� WHFK�RORJ�� WR� VSUHDG�WKH� VHFUHW�RI�

OR�H�WR�WKH�PDMRULW��RI�WHFK�LFDO�ER�V��'R�H�KDV�H[SORLWHG�

D�RWKHU�SDUW�RI� WKH�PDUNHW��0DNL�J�XVH�RI�KRW�GRPHVWLF�

LVVXHV��'R�H�D�G�'XUH[� IDOWWHUHG�HDFK�RWKHU� DW�7KD�NV�

JL�L�J�D�G�FR�VHTXH�WO��WKH�KXPRURXV� IRUP�RI�WKH� LFR��

�DV�OR�HG�D�G�LPLWDWHG�E��H�HU�R�H��,��6KD�JKDL�L��������

'R�H�D�G�/,1(�)5,(1'6�MRL�WO��ODX�FKHG�WKH��'R�H�/LW�

WOH�)UHVK�6HULHV���D�G�FROODERUDWHG��LWK�W�R�GLPH�VLR�DO�

FKDUDFWHUV��VXFK�DV�WKH�PRELOH�JDPH��/R�H�D�G�3URGXFHU��

�KLFK�LV�SRSXODU��LWK�IHPDOH�DXGLH�FHV��D�G�WKH�GRPHVWLF�

D�LPDWLR���,�KXPD�H���7KLV�NL�G�RI�FURVV�ERUGHU�FRRSHUD�

WLR��LV�D�PD�LIHVWDWLR��RI�'R�H�V�SURIRX�G�L�VLJKW�L�WR�WKH�

SV�FKRORJ��RI��RX�J�FR�VXPHUV�D�G�LV�OR�HG�E��FR�VXP�

HUV�� ��W�WKH�DSSURDFK�RI�WKH�7HDFKHU�V�'D��,��������'R�H�

D�G�7H�FH�W�MRL�WO��ODX�FKHG�DG�HUWLVHPH�WV�L��:HFKDW�

moments�and�collaborated�with�Yonghui�to�generate�ap�

SOHWV��7R�FHOHEUDWH�WKH�7HDFKHU�V�'D���'R�H�ODX�FKHG�D�VH�

ries�of�“Sweet�Gifts�for�Teachers”�promotional�activities,�

which�realized�the�uni�cation�of�“marketing”�and�“sales”.�

8VL�J�:H&KDW� �V�KXJH�XVHU�JURXS�� LW� FR�HUHG�WKH�EOL�G�

VSRW�RI�V�DFN�IRRG�ODX�FK�D�G�RSH�HG�XS�D��H��GLVWULEX�

WLR��FKDL��IRU�UHWDLOL�J��,��WKH�ODX�FK�� WKH�WDUJHW�DXGLH�FH�

LV�PRUH�RSWLPL]HG�� WKH�FR�VXPHUV�DUH�PRUH�HIILFLH�WO��

UHDFKHG��D�G�FR�VLGHUDEOH�SHUIRUPD�FHV�DFKLH�HG��8�GHU�

WKH�SXEOLF� UHODWLR�V�DFWL�LWLHV��'R�H�JUDGXDOO�� IRUPHG�

VRPH�EUD�G�D�DUH�HVV� L��FR�VXPHUV�D�G�JDL�HG�VRPH�

�H��SRWH�WLDO� FR�VXPHUV�� DSSUR�DO���W� WKH� VDPH� WLPH��

'R�H�DOVR�L��HVWHG�L��ODUJH�JDPH�SDJHV��XSORDGL�J�VRPH�

FUHDWL�H�D�G�DWWUDFWL�H�VHOI�PDGH�VPDOO��LGHRV�R���HEVLWHV�

�LWK�WRSLF�WR�JUDE��RPH��V�DWWH�WLR���PDNL�J� WKH�EUD�G�

FORVHU�WR�OLIH��D�G�H�KD�FL�J�WKH�FR�VXPHU�V�UHFRJ�LWLR��RI�

WKH�'R�H�EUD�G�

2I� FRXUVH��'R�H� KDV�DOVR�H[SHULH�FHG�VRPH�FULVLV�

H�H�WV�L��UHFH�W��HDUV��)RU�H[DPSOH�� L��������KLJK�PL��

HUDO�RLO�FR�WH�W��DV�UHSRUWHG�D�G�D�FR�VXPHU�IRX�G�WKUHH�

�RUPV�L��'R�H�FKRFRODWH��6XFK��HJDWL�H� L�FLGH�WV�KD�H�

FDXVHG�H[WUHPH�SD�LF�DPR�J�FR�VXPHUV��7KH�TXDOLW��RI�

0DUV��SURGXFWV��DV�TXHVWLR�HG�E��FR�VXPHUV��'R�H� �V�

SXEOLF�UHODWLR�V�GHSDUWPH�W�UHVSR�GHG�WR� WKH�FRPSODL�W�

DERXW�WKH�KLJK�PL�HUDO�RLO�FR�WH�W�E��FODLPL�J�WKDW�WKHUH�

�HUH��R�UHOH�D�W� L�GXVWULDO�VWD�GDUGV�R��PL�HUDO�RLO� L��

&KL�D���KLFK� VWLUUHG�D�JHU�DPR�J�FR�VXPHUV���IWHU� WKH�

�RUP�L�FLGH�W��'R�H��V�UHOH�D�W�SXEOLF�UHODWLR�V�GHSDUW�

PH�W�GLG��RW�PDNH�D�WLPHO��UHVSR�VH�D�G�ODFNHG�L��DELOLW��

WR�GHDO��LWK�FULVLV� L��SXEOLF�UHODWLR�V�� ,���LH��RI� WKHVH�

X�ID�RUDEOH�L�FLGH�WV��WKH�UHOH�D�W�SXEOLF�UHODWLR�V�GHSDUW�

PH�WV�RI�'R�H�VKRXOG�UDLVH�D�DUH�HVV�D�G�PDNH�DSSURSUL�

DWH�DGMXVWPH�WV��&KL�HVH�H�WHUSULVHV�PXVW�DOVR�OHDU��IURP�

WKHP�

����:RUG�RI�0RXWK��RPPXQLFDWLRQ�RI� WKH�'RYH�
�UDQG

:RUG�RI�PRXWK�FRPPX�LFDWLR��LV�GL�LGHG�L�WR�W�R�SDUWV�

KHUH��FRUSRUDWH��RUG�RI�PRXWK�D�G�EUD�G��RUG�RI�PRXWK��

:RUG�RI�PRXWK�FRPPX�LFDWLR��FD�� L�FUHDVH�FR�VXPHU�

UHFRJ�LWLR��RI� WKH�EUD�G�D�G�L�FUHDVH� WKH� UHOLDELOLW��RI�

DG�HUWLVL�J��WKHUHE��UHGXFL�J�WKH�FRVW�RI�EUD�G�FRPPX�L�

FDWLR������

'R�H�KDV�FHUWDL��DG�D�WDJHV�L��WKH�FRPSD���V�L�IRUPD�

WLR��VRXUFH��'R�H�LV�R�H�RI�WKH�EUD�GV�RI�0DUV��D�G�0DUV�

LV�WKH��RUOG�V�ODUJHVW�PD�XIDFWXUHU�RI�SHW�IRRG�D�G�V�DFN�

IRRG�D�G�KDV�KLJK�FUHGLELOLW��L��WHUPV�RI�SURGXFWLR��WHFK�

nology,�raw�material�selection,�and�taste�classi�cation,�so�

FR�VXPHUV��GHFLVLR��PDNL�J�ULVNV�DUH�UHODWL�HO��OR��

7KH�'R�H�EUD�G�LWVHOI�KDV�D��HU��JRRG�FR�VXPHU�SUHI�

HUH�FH��'R�H� LV�GLIIHUH�W� IURP�RWKHU�FKRFRODWH�EUD�GV�

Dove�Chocolate.�Dove��rst�used�the�love�tragedy�of�Lyon�

D�G�%DUWKD�WR� DURXVH�V�PSDWK��L��FR�VXPHUV�D�G�JUDGX�

DOO��IRUPHG�D�EUD�G�LPSUHVVLR���7KH�VSUHDG�RI�VWRULHV�FD��

DURXVH�FR�VXPHUV��L�WHUHVW��D�G�WKH��FR��H��EUD�G�L�IRU�

PDWLR���%UD�GV�L��WKH��DPH�RI�OR�H�KD�H�D�KLJKHU�GHJUHH�

RI�FR�VXPHU�UHFRJ�LWLR��D�G�FUHGLELOLW��L��WKH�PDUNHW��D�G�

KD�H�D�UHODWL�HO��ODUJH��XPEHU�RI�EUD�GV��LWK�KLJK�EUD�G�

OR�DOW��D�G�VROLG�FXVWRPHU�EDVH��'R�H�V�SURGXFW�VSRNHV�

SHUVR�V�DUH�OR�HG�D�G�UHFRJ�L]HG�E��FR�VXPHUV�L��ERWK�

LPDJH�D�G�WHPSHUDPH�W��0RVW�RI�'R�H�V�VSRNHVSHUVR�V�

DUH�KD�GVRPH�PH��D�G�EHDXWLIXO��RPH����KLFK�FD��SUR�

PRWH�WKH�UDSLG�JUR�WK�D�G�H[SD�VLR��RI�WKH�EUD�G�

����RQFOXVLRQ

7KH�PDUNHW�IRU�FKRFRODWH�LV�FR�VWD�WO��H[SD�GL�J��FRPSH�

WLWLR��DPR�J�FKRFRODWH�EUD�GV�LV�EHFRPL�J�PRUH�D�G�PRUH�

L�WH�VH��FR�VXPHUV�KD�H�PRUH�FKRLFHV�RI�SURGXFWV��D�G�

FR�VXPHU�DWWLWXGHV�DUH�FKD�JL�J���V�D�IRUHLJ��EUD�G��LW�LV�

�RW�D��DFFLGH�W�WKDW�'R�H�FD��VXFFHVVIXOO��RSH��WKH�PDU�

NHW� L��&KL�D�D�G�RFFXS��WKH��XPEHU�R�H�SRVLWLR��L��WKH�

PDUNHW��,WV� VXFFHVV� LV� L�VHSDUDEOH�IURP� WKH�HIIRUWV�PDGH�

E��'R�H�L��EUD�G�FRPPX�LFDWLR���,��WKH�SURFHVV�RI�EUD�G�

FRPPX�LFDWLR���FURVV�FXOWXUDO�FRPSD�LHV�VKRXOG�DO�D�V�

SD��DWWH�WLR��WR�FKD�JHV�L��FR�VXPHU��HHGV�D�G�HPRWLR�DO�

GHPD�GV��X�GHUVWD�G�WKH�ORFDO�FXOWXUDO�H��LUR�PH�W��D�G�

DGDSW�WR�PDUNHW�FKD�JHV��&KL�D�V�FR�VXPHU�EDVH�LV�ODUJH��

D�G�L��WKH�SURFHVV�RI�PDUNHW�GH�HORSPH�W��'R�H�JUDGXDOO��

PHHWV�WKH�VSHFLDO��HHGV�RI�FR�VXPHUV�D�G�RSH�V�XS��H��

PDUNHWV��0RUHR�HU��LW�FR�GXFWV�FORVH�D�G�GHWDLOHG�UHVHDUFK�

R��LWV�FRPSHWLWRUV� WR�GH�HORS�WKHLU�R���X�LTXH�SURGXFW�

EUD�G�LPDJH�D�G�GLIIHUH�WLDWH�LWV�SURGXFWV�IURP�LWV�FRP�

SHWLWRUV��

7R�H�WHU�WKH�&KL�HVH�PDUNHW�DV�D�IRUHLJ��EUD�G��'R�H�

�rst�relied�on�the�strength�of�Mars,�the�company’s�reputa�
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WLR���D�G�XVHG�D�X�LTXH�EUD�G�VWRU��WR�DURXVH�WKH�V�PSD�

WK��RI�&KL�HVH�FR�VXPHUV��7KH�SURGXFW�KDV�D�X�LTXH�WDVWH�

D�G�LV�OR�HG�E��FR�VXPHUV��,��SDUWLFXODU��'R�H�KDV�PDGH�

WUHPH�GRXV�HIIRUWV� L��SXEOLF�UHODWLR�V�DFWL�LWLHV�D�G�DG�

�HUWLVL�J��&RPSDUHG��LWK�RWKHU�FKRFRODWH�EUD�GV��LW�WDNHV�

WKH� OHDG�L��L��HVWPH�W� L��DG�HUWLVL�J����RWKHU�IDFWRU�IRU�

LWV�VXFFHVV�LV�LWV�FUHDWL�LW��L��DG�HUWLVL�J�D�G�LWV�DWWH�WLR��

WR�WKH�FXOWXUH�ORDGHG�SKH�RPH�R��WKDW�&KL�HVH�SHRSOH�DUH�

UHVHU�HG�L��UH�HDOL�J�WKHLU�HPRWLR�V��7KH�IXOO�XVH�RI�HPR�

WLR�DO�DSSHDO�PDUNHWL�J� L��LWV�DG�HUWLVL�J�PDNHV�'R�H�V�

EUD�G��HOO�UHFHL�HG�D�G�OR�HG�E��&KL�HVH�FR�VXPHUV�
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6FLH�FH�D�G�(�JL�HHUL�J�������������
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