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[Abstract] The emergence of digital innovation technology has made today's advertising industry no longer as before, and it is different from each
other in various application fields. The development of digital technology and the Internet has led to the diversity of advertising forms. The applica-
tion of basic technologies such as cloud computing, big data, internet of things, blockchains, container/micro-service, and the integration of media
application technologies will play a keyrole in the process of end-users' digital transformation. With the continuous integration of digital technology

and application, the integration of digital ecology will become anew normal.
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