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Research on the Readability of Business English Letter from
the Perspective of “Reader Awareness”
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Abstract

As the indispensable part of the functional business discourse, business English letter has confronted the lower position of readability
in business communication, this is mainly due to the lack of reader awareness. Starting from the rhetorical theory of “Reader
Awareness” and according to the communicatively functional classification of business letters from the move of the Swalesian School,
this paper tries to study the readability strategies of business English letter in communication with the example of the inquiry letter, in
order to facilitate the effective business English writing to some extent.

Keywords
business English letter; reader awareness; move; readability

LEEIR W TR SRS BT

XA

PUJ I NERE R pERRE, HIE - PU)I ARER 610000

HmE

B 5B AR S5 E A RE R T 220U RRS, EERASAB P RINTERBIKGINE, BLRRAE TS

A ER RO FFAURG A TR B R, ARBI R E IR AE T WS BHAT IR RS K, A0
AP G, REAFLAN S48 LTS48 5 ) Tkt Foks, U542 209 2L 4

AEBLSE R 25, i THABENOT SR IARIK
PR S S R e L AR R R A PR, e
IR E TR X e AR A R A T
EEEMSERPHRZIRERIR, AREERENI AL
GEbER, B0 TSN EEN, IBSOMBRFAIIR 5%
FREI IS, TR R 55418 L i 5 (E BRI ATk
M, DIIRES e — R LIt S E R A RE R,
2 “EEEIR” HIRIE KA

W E 2R PR SR L T A TR
MIAATEE PR RAEIT RVEAN — DR F RS RE, ATk
W AR BERS 25 By e s 1o A 0 BB A, W2 SR

15|8

#5215 (Business Discourse ) JEFE (L5 ErhIE
BBy, BI& TER SR A5 TIRRT =k
BB EIER” M JESTT, PSS ERIEARESIRIET S
Ho (2905 9% ) MRS, HHER S R IEE S L
BEAOIER P, B SRR BEAFH Ok iiEE R,
th AR B, FERT S5 EER, BEAREARIT
(L A RIS B B R R BE AR
BT O, SEAH AT, SRR TIAmIE L,
TR S B LB B AT 35, Rk, MA
i@ R, BISEEAER S G T O TE R R AT, 2

[EZEEAL XAE (1979-) , 5, PEOUIIRERA,
REZ[D, BIFIR, MNSBSEE. ERRRS. BMIRS

5%

WE S RIEER ., BE, | SESHEmns— ",
JERE RS S e AR SE RN,
A TR I R E R, Hor, Alexander P. J. A X5y

1



BEFECFESEHK - F 045 - F78-2021 F£4 7

DOI: https://doi.org/10.26549/jxffexysj.v4i7.6949

—/MERIFIAR R E R SRR R Y. B
£ Wolfgang Iser HZRH! “FaSr il X—HE&, ik
A MESCEORE LR, EE RN EAE A —
MR, inGIEL R E R X B E RIS RUR HE v
THENE R, Hitt, SEOEHELHESESCRNETEZ
7 Bl gt Rl L, R RSN A ANE SR R
18 55 I IR (S R I SAIB IYIEE < —, AR TRE 5k
TSR 55, EARRT R/ NG S LR
TR, S SIEER N BRSO A B i,
AR A BRI R AT REENRE P L
NN RIRTEE, e SR E R, s B fLmma
Rtk SN S TR i, wosHiE IR,
MEERGSR . TEIEkRE IR A EATEEMERE I A5,
RIERRANEE BB IEN SORERRNRNEEC K, &
AL kg, A, REI S EIEERE AR o XEE
SHAEERP “FHEME” HMUDEENE BN FEREE. M
PS5 BRI EDRE Lokis , He “alisettk” m] AR & & VS
MRS ASIRIIE S DA AR

3 IEERIRESTHSEERFIMNIE
Pkl

1 95 B (E RARIER S5 IR R O AR ER AR =
BACE. 4. WHHMSE, ARy IE L R
{EpR HepRIEARMLIEE, RS ER D AIIE. \lE.
TSR, RZR, [RREEIKR, RIEER ., R
fEeR, SHERS, ERbrf, “REEIRT EEEPRE
JUETERIRER . A, BT RARE T ARITER, B
DA X A R e B 1FSCR R b, TR AR (SR
AEERIZEREHEE AN, LLV. K. Bhatia U AVET4E/K
Wbl Ry, MEMERNHIZLIES (move ) RIS
(step) TEAERIITIOHE S B—MEPEARELR
REAEIRAMAZ PR A Y, X EE BRI AZ PR H Rk [ 52 Rk
EREERERE Y, ifn SR LR RSB g — N B2
TR BFRE TR, B TR . ISR R
WA Bk A A RIS, ASASCIRIZE RN IR 4RRy 55 3
BEIE) (BITHD) PRIEERAIIRN R, KOs
{EeRrh “EEEIRT NERIIE SRR

I o = e 4 A DT

2

S IEEE

Dear Sirs,

Will you please send us your latest catalog and offer us the
best prices based on FOB Hamburg & CIF Shanghai? We know
that you are a leading manufacturer of various zinc sheets through
the recommendation of the Chamber of Commerce in Hamburg.

With more than 30 years’ experience in importing and
selling, our company has owned the foremost position in this line
in China. We have very good sales channels and distributors in
each place, and also have more than 50 salesmen with professional
experience. It will be in the best interest of both parties to set up
business relations.

We appreciate your early reply.

Yours faithfully,

Andy Wang!”’
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