XUERBIF - £ 074 - F 058 - 2024 £ 10 A

E3E, doeh i iR, A T LS E
HIE. TESCCEIG e RIES, IS RRE .
HWABEEATRHWES, BINTIESOEERESE.

XA R T th e B Fefn e, b T
S AR O EDIRL B 75 2. BRI 3B = RO I
SCACPIR, R T AR AN SR R e L,
2.2 RIBIE SR MR

IBEANTRIRRIBERN— R, BAEEHNIES S5
TEARIE RS = B RiBRIEESE s, AEE AR,
SRURZHEMEARRAE, R EE R RANES. TACE
B HEAESRNESSE ), a2 A AR
TEEIORE, bk, ¥k, KSR, XRhEMIMERES AR
IRAEHRIARR. BB EEFERISCE N, S T E AR A RS G
ZikA b, TS R B e AR R By s
W ST, BRI T Wi S h ) s AR R
i, SRIEAARR IR AR GE, G E SRR R
RS NSt = SR 5. ASCZEARRIRE LS
RAIIE, (EHAERRS R e T R 2RSS ZR
i, TESTScrRIE T, TR TR
BB, DARERIRIE S M5 SRS
IRIDIRIE .
23 HBIBEXUEREEZN

T RIE S b E R BB T R AR R
FEESER, S RIEEAIE SRS R, &%
NG, TS NI B PR NS FaiET, R FAE
BT, fEUER, ORISR RIS R, F5E
“FRI” STACFETT, BRIBENIE R T A WERFRE, X
BOIE SRS R | 10 2% RAE R TP A 5 SRR RANEE I,
ETEIERIE SRS R DL RN, BRIk
3 REEIFMN T E oM
31 R EBNER

ch R P RIS O 2 R — R SRR O 2 R
RE SIERB T RS B HEETREAR, SEEN
IR AR R P A B P iR, FPo0E S 2 eafl
TR, MoaEEEE L ERNG N, BAEFRETT
A _EFEDIRERE RN AR T, B AR RS,
WS FR T BRI . XFhE Rt A 55|
KiEIG

B, T LSO R R S S,
W S RRESRAr, TS RS TE A N IR
2, TEEE ZMER G FORERFUS . BT
“REE” X—HEE, hcrh BESRIES RERY A > AR S A
gk | FERIE SO IS 223056 1A AAESRE P SR 7 R
FRIH,

W TR 2 SR DU IR 5, X B TR AR A 1
BB AR, BT, FE M RESREARES
SCICHRAR, A BB AR S X, R S R
M FECOIRAR P Erp EEIREsERErp, RAER e i S TR R
U5, MR RN R R 2
32AEEMESR

hRIESERREER I EETEER, XEZERNH
PR T EEEL Y. PR RaE,
BEETYYE, L2 E BB, imd BTk
5ys ARHVAIE RIAEI R AR R R ks a) 45
KB EE, MRS IBENINT, TR EREEE
PEFAER, 7ER) TR E A B
F SR AR e BRI E B E ARSI, s
FREIEIET) . AT AR R I TR &S N, DL
TR A T2 FABAR™ 1 . BIEN TR e i i i a4
HIRIE, (e S B O SR R
3.3 REIBEEASFHME

FEIE S [ R R R P R AR B EEE
rhSc RS R AL, B RS, T EEE SRS,
BOAIRIMZ R — ™ MRS ™E, 2%
ME R, SR, kA, XSSP R
Bl iEh, WEEREE RS EARRIS I, YEERRES
TR T . XTSRRI T RIE SRR,
MUFEEFRZBRE X LS, mFHERMRES ey
W ERIERS, DS RIS R R
4 RRIES XU XT LM TR EFE R A
4.1 R B IBRRIR L

A SRR SRS A AR S e L, AT
HEREAPIFE SIS X, A EERES SRR
EIESTIAI T e UIBRE Y £, imfRiENLEk
ARSI T . A T IR RIEEA G B R, i
RS B SRR, BRI AR IR X
FEPHT RSB SRS, (I SR TP R s b o R )
B USRS, X B T AERE SR ARSI
AERR L, BRETRE SVEM R R . A T HRFECH
PETRE, RIS TS SRR, BT ST
AR, XRE—3k, FREEIES A ERIRIC RIS R e %
IR, A LLSE N A R 2 ORISR . R
(EFEAR, BEARREIRSCRI STty , (EAERNR R A UE
S, EREEEH SRR ENE, MifnfRdErh s i
BEAZ o
4.2 IRBIBEFIESHEEREIESZ

RIS, RIEERANE S R B RhE e
SEBE, PR FERES, BAnEdRas . (i
HTRERE R, B TFRRIOERIX— R, SEIErE

5



XUERBIF - £ 074 - F 058 - 2024 £ 10 A

HER, WRFEOERERER. NS, RisEN2E
Ft, FEAECERNI. FEREOVISN, TS
K B R, S TR, S EE
AHINEIR .

B S FAEABIEIRNC . EAERE o PR X,
BRI TR E R A TR R, T BIE A AR BB
Ty, BEORFEERHER D X EBIERE L, Pk R
i (R AT, T AR R
R RRIEM . BRI . RIE, HRIENER
TRAME, EETEEMET PSR S A, PISCH
REOR.

IR SRR BB, ST
JF3GES, MRS BFRE S STk, Rl iy
B EERIS 2 —.

4.3 RiEIE AR R

BRI RO 4 A S e, EPRRESR
BEIRIE = HRATE ATE, (& TR ARIERISOR SRS
LIRS, TR NsRIEESA H G ZA S5, A
SR, SRR AR T R
el BETESRMANEENT R, RS HERE
AR AT AR AR AL TR U & ORI Ik
5 BIE R M ST R IRV RFHE A
5.1 WIEHMXH— SR P HEX RN EE

IR SRR A O i Y R R 2.
SAEIES . it SRS HAEREER, XEE
(&I LAY IE S AR R N R R R SO S o BRI
PCRBESHIME M, RS SHEN—70 . @ E
fexsrr o/ B R, B nl DL A TR S ey
W, R IR BR, BRI

BRSO TRt rh 15 SRS I i BB (R E 221
JiTHlo BRI SRR B SR rT A (R R SR
B, & BIRE S SRR A XA AR
AT SR RT3, SR RERS R JF S IB AT R
RA ARSI, TR, R
B NBRFIESL

RiEs HEENE RN ZRITRIEE A KR, 4
SOHIE TR PRI E B 2 5N, B RS
BESCAREEOME D PR R NIRES DR R SR & H ARG
SHIFRBIB R RIS, IR R E S
MEERIS T 5=, (@RS SO AT .

I B O TSP S T T B0
WAL, S DB E RN AR T ERE

RIS, PSRRI AS R A . X
MR CRO B RR, sl T S . B Bl
ZAURINRZRAZ R, (it T PIE AR Z RN FH B PR
KiH

LERE, WERRIEA—MEtEN TR, &
FRETT TP RIE SR RATSCR . HAOMEADUAAEE
SR b, ISR R, AR
RARVEYIRREE T IRSCAA
5.2 F 545 R K H 7 SKBREmIE iy bz A

S T RIS S SOOI AR B SRE, A
Rt T SRR . IR EE R, BRIV SO B
SRR SRS A B TR A ARSI ST, R D IR
K HHRBTNNE SRl s, e H
PRSI ZESIR, $RTH T RS RS2 . Rikis
MEFRSEENTTE, EERE RN, ST ESmn
ERORIE, EEEREEHEIgE, SRR A, Xt
RIS EEN S TR 5o E N P, B2 e T
RS AR BRI it S R

6 &iE

AR FREET PR EIE S b, AT
BRUEIERE . Ao TIBS 25, SUARIZERER
FERIES R SR S, IR T — 25005
BEORRS, MU SOVERAR, JEEIBRANE S, THE
HEFENEENREER. FSUERS, XEES O
IEREA R E P BB, Wit B b e B TR
M ER . 2Kifn, FATHAINFRGERR, handzsE
8 H 8 ASBRAN— M OB R, iR M anid s
= FHOESSL MBS, hRERERNT B LR AN
FRPRMERN X ESR. Aok, T B A it
it — RN, B ATRIHE S S2 A0 77 Ho ) O BlR )
A, DIRRRHEEE A 2T . SCR R RS RS S 255
S 3k
[1] RSB SO el eE w5 )] R 2T 1 57,2022(6):

70-72.

[2] MAFFACTEHR RIS S SO R B R A [T]. 8 52,2021(11):

95-96.

Bl FABUERmRE R FMOEMFES S LERER—F (P

AW ) (3] EFCE 24 T1,2020(12):10043-10045.

[4] FFERE ARG S U FO IR A A RS IR AN R R4

FJ2#,2020(2):156-158.

[5] SREME FE AV ASBRAIIE N i FHEIZERTF 9% [J] AREEAST,2019,
41(3):243-244.



XUERGIF - F£07% - £ 058 - 2024 F£10 A DOL: hitps://doi.org/10.12345/whyscx.v7i5.21247

Transformation and Innovation Strategy of Newspaper
Editing Work Based on the Trend of New Media

Yanrong Wang
Xinjiang Daily Chinese Compilation Department, Urumgqi, Xinjiang, 830000, China

Abstract

With the rapid development of social science and technology, the new communication matrix is formed and constantly updated under
the background of new media. The news and information communication presents the characteristics of diversified communication
channels and diversified content forms, which completely breaks the pattern of news communication in the traditional communication
mode. Under the background of new media ideological trend, as one of the traditional media newspaper, its editing work is faced
with many challenges, but also ushered in the opportunities of transformation and innovation. By analyzing the characteristics and
advantages of new media, the current situation and challenges of newspaper editing, this paper puts forward the transformation and
innovation strategies of newspaper editing under the trend of new media, so as to enhance the competitiveness of the newspaper
market and promote the sustainable and healthy development of the newspaper industry.
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