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Abstract

In the era of financial media, the profound change of the way of information communication puts forward new challenges and
opportunities for the news and publicity work of state-owned enterprises. As a large state-owned energy enterprise, Changqing
Oilfield, how to effectively improve the efficiency of news publicity and tell the Changqing story well under the background of
financial media has become the key to promote the high-quality development of enterprises. This paper first expounds the definition
and characteristics of the era of financial media, including the integration of media, diversified communication channels, personalized
audience needs. Then, this paper analyzes the current situation of the development of financial media at home and abroad, as well as
the current situation of financial media in Changqing Oilfield and the urgent problems to be solved. On this basis, this paper builds
the melting media era speak good changqing story improve the efficiency of news propaganda strategy system, including content
creation strategy, platform selection strategy, communication strategy, crisis management and public opinion monitoring, continuous
learning and iteration, internationalization and cross-cultural communication, technology innovation and digital marketing, enterprise
culture construction and employee motivation, social responsibility and sustainable development, etc. Finally, the implementation
path and specific practices are put forward, such as constructing the financial media matrix, strengthening the content innovation,
strengthening the talent training and team building, establishing the effect evaluation and feedback mechanism, etc., and the key
elements and thinking of improving the efficiency of news publicity are summarized. Through in-depth study of the characteristics
of the media era and the present situation of changqing oilfield news propaganda, put forward a series of targeted promotion strategy
and implementation path, for changqing oilfield and more state-owned enterprises in the era of the media news propaganda work
provide theoretical and practical reference, promote the development of enterprise high quality, enhance the enterprise&#039;s brand
influence and social recognition.
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