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University Brand Promotion in the Digital Era

Wei Zhang
Nanjing Institute of Tourism & Hospitality, Nanjing, Jiangsu, 210036, China

Abstract

With the advent of the digital era, university brand promotion is facing new challenges and opportunities. The paper explores the
strategies, technological applications, and image and cognitive enhancement of university brand promotion in the digital age. In the
digital age, online marketing is very important for university brand promotion. The use of social media, including the establishment
of communities and circle of friends and the use of TikTok, Xiaohongshu and other platforms to release interesting topics, is an
effective means to enhance the brand image of universities. Building close ties with students, alumni and potential students through
social media platforms, and sharing campus life and activities, can enhance the attractiveness and influence of college brands.
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