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Abstract

The study, based on the multimodal interaction analysis framework proposed by Norris (2004) and Zhang Delu (2009), explored the
multimodal interaction characteristics and marketing strategies in agricultural e-commerce live streaming. It was found that hosts,
through emotional language expression and rhythmic interaction synergy, enhanced audience attention and stimulated purchasing
intentions. Linguistic and non-linguistic modalities, through reinforcement, complementarity, and synergy, significantly activated
consumers’ sensory imagination and enhanced product value perception. The use of multimodal metaphors in the live streaming
room further strengthened the audience’s identification with and emotional resonance towards the products. In terms of marketing
strategies, agricultural e-commerce live streaming mainly adopted promotional pricing and strategies of cultural and emotional
resonance. The paper also proposes suggestions for optimizing the synergy between linguistic and non-linguistic modalities and
enhancing interactivity and precision marketing in agricultural e-commerce live streaming.
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