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Translator’s Adaptation and Selection in the Context of
Artificial Intelligence: A Comparative Study on Human and
Al Translation of “Drinks and Life”
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Abstract

On April 25, 2025, the annual conference of the Translators Association of China was held in Dalian, where the Translation
Technology Professional Committee of the Translators Association of China released the “Guidelines for the Application of
Generative Artificial Intelligence in the Translation Industry (2025).” These guidelines, adhering to the philosophy of “empowering
through technology and upholding humanities,” aim to guide the translation industry in correctly grasping opportunities and building
a new model of human-machine collaborative translation practice. In the past two years, with the continuous breakthroughs in Al
technology, the translation industry has faced opportunities and challenges. How to achieve a “human-machine win-win” in the midst
of this transformation has become an important theme for translators to continuously practice. This paper, based on a comparative
study of the human translation and generative Al translation of the short prose Drinks and Life, analyzes the quality, characteristics,
and limitations of the two versions from the perspective of multidimensional adaptation and selection in Eco-translatology. It explores
how translators can use Al-assisted translation tools to optimize translations under the background of artificial intelligence, in order
to further promote the development of the translation industry in the digital era and contribute to the construction of a translational
ecology of human-machine cooperation.
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5k 1%%: He has been tossed in life’s storms and taught by
rough and bitter experience to know better than to care about
glories and successes which appear to him now as transient as a
fleeting cloud.

Kimi %: They have seen the ups and downs of life and
experienced the waves of life. Successes and failures have all
become fleeting clouds.
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5[:1% . Youth sees him on a job or in love.

Kimi 1¥: As they enter adolescence, they start to work
and fall in love.
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7K1%: Well-settled, he sees the landscape with water delineated
markedly from hills.

Kimi %: Middle-aged people, who have already
established their positions in life, see mountains as mountains
and rivers as rivers again.
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5K 1%: The adolescent usually loves soft drinks for their
sweetness and variety. He knows nothing of sadness and his taste
of life is sweetness to the exclusion of all the others.

Kimi %: Children often prefer soda. It s sweet and
comes in many varieties. In their youth, they know not the taste
of sorrow. Among the ups and downs of life, they experience
only sweetness.
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5f1%. It is bland and elegant, deep and profound. It never
stimulates your sense of taste but a sip of it will leave a faint
fragrance lingering in your mouth.

Kimi 1¥: The fragrance of Chinese tea is subtle and long-
lasting. It is not flashy but profound. It does not aggressively
stimulate your taste buds, but the lingering aroma on your
tongue makes you savor it for a long time.
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